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Abstract

The advent of Internet paved new methods to disseminate knowledge and information. The
Internet has evolved in a way that new web-based technological innovations constantly grow
and one such great invention is social media. Social media networks help students and
researchers to process, store and share knowledge in a common platform. Researchers share
their articles on different social media such as ResearchGate, Twitter, Facebook etc. Social
Media plays a pivotal role for students and researchers. It has changed the way of study. It
has proved to be effective in research purposes. This article attempts to explore different
social media platforms research scholars use to disseminate their research output. Data was
collected from WoS and altmetric.com and they are analyzed. Analytical results show that
research scholars us Research Gate platform. Mendely and Twitter platforms are widely
used by scholars than Facebook. As regards discipline-wise variation, Science discipline has
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wider coverage than other disciplines.
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INTRODUCTION

The advent of Internet paved new methods to
disseminate knowledge and information. The
Internet has evolved in a way that new web-based
technological innovations constantly grow and one
such great invention is social media. Social media
networks help students and researchers to process,
store and share knowledge in a common platform.
Researchers share their articles on different social
media platforms such as ResearchGate, Twitter,
Facebook etc. Students and researchers find social
media very useful to share their scholarly articles. It
has changed the way of study. It has proved to be
effective in research purposes.

According to Kaplan & Haenlein social media is a
group of Internet-based applications that build on
the ideological and technological foundations of
Web 2.0 and that allow the creation and exchange of
user generated content (Kaplan & Haenlein 2010).
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People create, share and exchange information and
ideas through a media called social media (Ahlgvist
et al., 2008). The rapid growth of Internet and social
media has not only transformed businesses,
organizations and society, but has also changed the
entire process of scholarly information processing,
including article storage, access and dissemination
(Banshal et al., 2019). Scholars share their research
findings on different social media such as
ResearchGate, Twitter, Facebook, Academia and
Mendeley. Social media coverage and transactions
regarding scholarly articles have become so popular
that a new range of metrics has been developed,
called altmetrics (for alternative metric) to measure
and characterize social media coverage and
transaction patterns (Priem 2014) ; Priem &
Hemminger (2010). Altmetrics is now an interesting
area of study, where researchers analyse the social
media coverage and consumption of scholarly

articles, and sometimes even use them to cite their
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scholarly articles (Banshal et al., 2019). This article
attempts to explore different social media platforms
research scholars use to disseminate their research
output.

Il . REVIEW OF RELATED LITERATURE

A study on the previous research show research
scholars across disciplines use various web 2.0
technologies for various purposes in research. 74%
of adults are using social networking sites for their
research (Pew Internet Project Research, 2014). The
studies of Prem(2014), Haustein et al., (2014);
Thelwall et al., (2014); Sugimoto et al., (2017);
Banshal et al., (2018); Shema et al., (2014) reveal
that scholars use social media to publish their
research.

Several researchers use social media to cite their
publication (Shema et al., 2014; Peters et al; 2016;
Costas et al; Thelwall et al., 2016). Research on
citations on several other social platforms such as
Mendeley, ResearchGate and Google Scholar,
altmetric.com, CiteULike bookmarks was discussed
by Sotudeh et al., 2015). Some studies projected the
Twitter and Mendeley are widely used by Chinese
researchers (Shu et al., 2018; Liu et al., 2018).
Bhanshal made a detailed and systematic analysis of
altmetric attention of scholarly articles from India in
several popular social media platforms like Twitter,
Facebook, Mendely, News, etc (Bhanshal et al.,
2019). Since the author came across only one such
study that was conducted in India, the researcher
made a study on the critical review of research
findings of using social media for research purposes
by researchers across disciplines.

I1l. DATA AND METHODOLOGY
The research tries to answer the following questions

1. What is the social media penetration across the
world?

2. What is the status of epublishing in India?
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3. Which social media platform is widely used by
researchers and to find the discipline-wise variations
in using social media by Indian researchers.

The data for the study was obtained from WoS and
altmetric.com, Global Digital Report 2019 and
Statista.com.

IV.RESULTS

The Global Digital Report 2019 presents a report
which shows that there is a increase in Social media
usage since Jan 2018. There is global increase in
Social media usage as 9% and Saudi Arabia has the
largest Social media penetration in 2019 at 99%.
This is well above the global coverage of 45%.
Other countries with the largest social media
penetration include Taiwan, South Korea and
Singapore. Ghana, Kenya and Nigeria have the
lowest levels of Social media penetration. And
shows lowest level of penetration (23%) and ranks
4th from the lowest social media penetration.

According to a statistical report the number of
internet users worldwide in 2019 is 4.388 billion, up
9.1% year-on year. The no.of Social media users
worldwide in 2019 are 3.484 billion, up 9% year-on-
year. The number of mobile phone users in 2019 is
5.112 billion, up 2% year-on-year.

The number of active users is presented by
Statista.com It is found that Facebook stands first
with 244 million users, Youtube 2000 million users,
WhatsApp 1600 million users and Twitter 340
million users as of January 2020.

The Statista.com presents the statistics of

epublishing as follows:

(1 publishing has built a revenue of 1,53 327 million
US $ in 2019 when compared to 1,45,535 million
US$ in 2018.

(1 publishing users have increased in millions
1,325.5in 2018 to 1,442.4 millions in 2019.

Coverage of articles from India in different social
media platforms as captured by altmetric.com and
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WoS in 2016 show that 76,621 research papers were
published from India. But only 21,644 are found to
be included in altmetric.com. This data also shows
that it is 28.5% of the research articles from India

Discipline-wise differences in overall altmetric
coverage of articles from India were collected from
altmetric.com. The data for altmetric coverage of
research articles from India in four different social
media platforms such as Twitter, Facebook and
Mendeley. The results show that in Twitter Biology
and Medicine have highest coverage with values

38.3% and 30.7% respectively. English and
Information Technology have least coverage of
59% and 7.1% respectively. In Facebook

Multidisciplinary has the highest coverage of 11%
while medicine with 7.9%. English and Information
Technology have the lowest coverage in Facebook
also. In Mendely, Biology has the highest coverage
of 44.4% followed by Multidisciplinary research
with 44.3% and MED with 36.4%. Thus we find that
Biology and Medical have more social media
coverage when compared to other disciplines. As
regards the social media used by Indian researchers,
Mendely and Twitter are widely used while
Facebook has lower coverage.

V. CONCLUSION

India is a developing country and Indian population
increases by 1.1% (Statista.com). The use of digital
media is very much less compared to other countries
across the world. This study presents the results
about social media coverage across countries. This
study also presents the discipline-wise differences in
data distribution. When compared to worldwide
social media users India ranks the lowest rank.
Social media is a great boon for researchers. It
provides lots of services and resources. So, it will be
wise to use social media in research platform to
make India a digital India.
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