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Abstract

Meteorology organization is becoming one of the most dominant and preferred
weather forecast that continuously improving their services and facilities to
disseminate information to the society. On top of that, social media has become
the main consent as it involves delivering effective communication between
Meteorology organization and society. Currently, there is no comprehensive
review to identify the attributes for effective communication using social
media.. This paper provides an overview of significant attributes that affect
the effective communication between Meteorology organization and social
media thorough analysis on literature studies that involve on articles study that
related to meteorology organization and effective communication. There are
two main significant contribution of this paper: First, there is no previous
comprehensive, systematic literature review on the attributes for effective
communication which is important as a reference in order to be in meteorology
organization system. The result will gives benefit in term of depth
understanding or as a good reference for both academician and government
sector.
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1. INTRODUCTION

communication using online information,

In this paper, it identifies, evaluates which is crucial to identify the research gap
and synthesizes the related previous study by addressed by this study. The motivation of
highlighting previous research effective this paper is drawn from the literature review
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serves as providing the theoretical and recent
development of knowledge on attributes for
effective communication of social media in
meteorology organization to the study.
Researchers have conducted many studies on
how to ensure the the effectiveness of
communication  between  meteorology
organization and society using social media.
There have been many parameters or
attributes need to be identified for achieving
effective communication of social media.
However, there are limited number of
previous studies discusses on effective
communication using social media in
Meteorology organization. Recognizing the
importance of addressing the parameters that
related to how to enhance the development
for primary school children. Therefore, this
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studies purposely to identify the factor of
effective communication between
meteorology organization and society using
social media

2. METHODOLOGY

We constructed a review protocol to
search for the relevant studies based on
Kitchenham systematic review approach. As
our research is more focuses on wider
knowledge in readiness model and smart
government. The basic phases of are divided
by three phases which are planning,
conducting and reporting. In the planning
phase, we designed research questions as in
Table 1. These research questions are
designed to address the organization issues as
aforementioned.

Table 1: Research questions

RQ1 What are the factors that influence effective communication
between meteorology and society using media social?

The review protocol activities are as shown
in Figure 1. The purpose of adopting the
review protocol is to ensure that all the
relevant studies are captured for the analysis.
The empirical studies were conducted by
using search engines, namely, IEEE Xplore,
ScienceDirect, Springer, Scopus, Google
Scholar, and ACM Digital Library. The

Published by: The Mattingley Publishing Co., Inc.

search keywords were used for different
relevant topics to ensure that all related
papers are included (Problems OR issues OR
attributes  OR  characteristics)  OR
(approaches OR frameworks OR models) OR
(problem) AND (Effective OR
Communication)to collect all the relevant
papers.
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Figure 1: Review protocol process

We applied inclusion and exclusion criteria
as outlined in Table 2 to collect relevant
studies. By analyzing the title, abstract, and
conclusion of the primary identified studies,
we eliminated any unrelated studies. After
applying these steps, 89 studies were
retained. Furthermore, we accessed and
evaluated the articles by checking the content

Table 2: Inclusion and

of the articles. Irrelevant studies were
rejected at this stage and the relevant studies
will be analyzed. Out of 89 articles, only 70
articles were considered for further review.
The next phase was to conduct the
comparison analysis and report the analysis
of the related works.

Exclusion Criteria

Inclusion criteria

Exclusion criteria

Papers focusing on effective communication
using social media

Papers present not subject to peer review

Papers describe factor influencing effective
communication between organization and society

Papers presenting results without supporting
evidence

Papers describe method used for effective
communication between organization and society
using social media

Studies not related to the research questions

Systematic literature review

Studies unclear
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3. RESULTS & DISCUSSION
3.1 Related works on attributes of
effective communication

There are many works done to
enhance the effective communication. For
example, Buabeng-Andoh (2012) studies on
global investment in ICT to improve teaching
and learning in schools. All of these
investments on ICT infrastructure, equipment
and professional development are to improve
education in many countries. Factor that
influences towards effective communication
in teaching and learning at the schools is ICT
competence. Computer competence can be
defined as being able to handle a wide range
of varying computer applications for various
purposes. The teacher with more experience
with computer has greater confidence in their
ability to use them effectively. It is found
that, all the works discussed in other domain
of meteorology and less focusing in
disseminating information to the society.

Sotiriadis and Zyl (2013) propose a
conceptual model of e-WOM and explore the
use of Twitter by the tourist. WOM can be
defined as the communication between
consumers about a product, service or a
company in which the sources are considered
independent of commercial influence. This
study reported that there are three influential
factor regarding the use of information in
tourism services retrieved from Twitter
which: (i)  Reliability —of  Twitter
followers/users; (i) Degree of
involvement—Posting; and (iii) Expertise
and Knowhow of Twitter users/followers.
Therefore, social media allows sharing
information among people from different
parts of the world. Even though, this paper
involves with human context, but looks at the
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other domain on the effectiveness of
disseminating information to the society.

Ali and Hossain (2016) study focuses
on exploring the most crucial factors which
have affected the effectiveness of social
media for recruitment. This study basically
had been prepared based on 50 respondents
from 10 universities of Bangladesh and using
structure questionnaire of 5 point likert scale
for questionnaire. The results show, factor
which affect effectiveness of social media for
requirement are information quality, privacy
and security, cost and time, and user friendly.
Therefore, a social medium are important and
has significant contribution for recruiting
candidates. All these are concerned with the
effective for recruitment, but not the
Meteorology itself.

Lorofio-leturiondo et al. (2018)
mention communication of air population
risk, from the threats are poses. This study
support the case for moving away from one-
way communication and identifies five key
of practical two way communication between
experts and citizen in order to engender
change and improve global air quality. The
five key of practical two way communication
are: (i) it can facilitate the formation of
policies, as well as scientific and
technological developments that are more
relevant for society; (ii) it can help
complement data gathered by experts; (iii) it
can improve societal aware- ness and
encourage  necessary  protective  and
mitigation behavior; (iv) it can offer a more
accurate response to a crisis; and finally, (v)
it can improve levels of trust between public
and experts. Therefore in order to maximize
the chances of communication of hazards in
general and of air population in particular
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being effective must go beyond a one what
provision of information.  Effective
communication requires consideration of the
amount of information that is necessary. All
the concern on the effective communication
in meteorology and but is not discussed on
social media.

Dunn et al.,, (2014) examine the
communication interaction of water suppliers
and health authorities with the general public
regarding microbial source water quality for
recreational and drinking water. They
conducted interview and focus groups with
water suppliers, health authorities and the
public to gather qualitative data. From the
interview, they obtained several factors
influencing the effective communication of
water supplies. They mentioned four factors
influencing effective communication which
were 1) two way communication (Hill,
2007; May and Tall, 2013; Lorofio-
leturiondo et al., 2018) 2) build trust 3)
Information sharing and 4) engagement.
There have previous studies agrees with this
four  factors influencing effective
communication. Such as Husain (2009)
mentions that trust can be conveyed through
effective communication via openness and
concern. Communication practices within an
organization are expected to have an
important influence on the degree to which
employees trust their managers and the
organization as well as employee
commitment to the organization. All though
most of works study the factors contributed
to effective communication, still none of had
study on factor influencing effective
communication between Meteorology and
society using social media

Bruinesen et al., (2013) conduct

Published by: The Mattingley Publishing Co., Inc.

March - April 2020
ISSN: 0193-4120 Page No. 7286 - 7298

qualitative approach to interview point of
view from patients regarding effective
communication and to identify patterns
within the perceived barriers and facilitators.
These studies use MAXQDA software as tool
to analyze and generated the data from
audiotapes. In this study, they mention
sharing information is a major factor
influence effective communication (Baruah,
2012; Nwagbara et al., 2013; Valentini,
2015; Shen et al., 2016; TREES and OHS,
2016; Aswani, 2017; Lorofio-leturiondo et
al., 2018; Ryan and S Sfar-Gandoura, 2018).
Patients who interacts easily and contribute
more on conversation, they gather
information during and between
consultations. These patients go to
consultations with better prepared and with
certain goals in mind. Therefore, sharing
information is important factor that
influencing better information for between
organization and public. However, these
studies discussed on factor influencing
effective  communication  but  under
healthcare domain.

Dorrian et al., (2014) examine past
communication cases to access which
concepts seem to advance communication
objectives. Based on this studies; they stated
that credibility, trust, system understanding
and engagement civil military relation are
required for effective public information
program. The perceptions of disinformation
or lack of compliance with civilian control of
military inevitably yield poor results.
However, these studies focus more on the
effective communication between military
organizations rather than focus on
disseminate information to the public.

Kakirman, (2012) studies on user
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satisfaction librarians on their
communication manager in this process as it
plays an essential role in the success of the
library. Indeed, feedback from users,
librarians, library managers and employees
working in the library's performance as an
indicator of corporate success is very
concerned. The factor that influences
effective communication in library
management is communication language.
The language used in the process of
communication is extremely important in
effective  communication  (Washbourne,
n.d.; Hill, 2007; Dima-laza,
2015; Robinson, 2015). These factors are
effective for the person receiving the
message. This is commonly wused in
establishments in a form of communication,
especially in written communication. Usually
this method is used to inform employees of
the institution are very important in the
selected language. The selected language
must not target anyone, not offensive e, and
written language must be clear and
understandable. Even though this paper had
involved with effective communication, but
they looked at managerial librarian rather
focusing on effective communication using
social media.

Aswani (2017) mentions that social
media has become an  effective
communication tool to reach out a wider
audience from all over the world. Besides,
social media is emerging as a communication
tool by service sector in India. Public
engagement is the major factor influencing
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effective communication (Ryve et al.,
2013; Sotiriadis and Zyl, 2013; Castillo-
esparcia et al., 2015; Ali and Hossain, 2016)
in using social media as tool for disseminate
information to the public. This platform
offers to interact with customer, gather
feedback and service provided. Online
engagement of the customer results in
generating sense of community within the
customer and improves retention rate.
Besides, exhaustive customer data generated
by social media gives an opportunity for hotel
to improve efficacy of their marketing
efforts. Though the findings of these studies
are significant, they emphasize on effective
communication in hospitality industry, not
social media.

In summary, it is found that effective
communication has been used in many
domains of applications as it helps the
organization to disseminate information to
society based on their needs and to ensure the
information is useful from the perspective of
the society. Most of the works focus on the
dissemination  of information  within
organization and organization performance.
Yet, there are still lack of works and
researchers in discussing and exploring the
factors influencing effective communication
between Meteorology and society using
social media.

In a nutshell, the comparison of all
above-mentioned related works and the
summarization of factor influencing in
effective communication are shown in Figure
2.
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Figure 2: Factor Influencing Effective communication

Based on the systematic literature
review, we have identified the factors
influencing  effective ~ communication.
Altogether, 42 factors of effective
communication detection from the 71 studies
related to the effective communication
involved in organization using social media.
For the purpose of this review, we focus on
the most top factors in effective
communication using social media for
meteorology organization based on most
common factors as described above with
their description.

To do this, we have analyzed the
factors influencing effective communication
by the authors in Figure 1. It is found that,
there are many factors influencing effective
communication.  These  factors  are

Published by: The Mattingley Publishing Co., Inc.

summarized in the Figure 2. The Figure 2
shows the factors of effective communication
that with highest frequencies are trusts,
engagement, sharing information, languages
and transparency information.

Based on the analysis of Figure 2, it is
found that “trust” is the commonly
investigated factor, which accounts for 13
studies. This is followed by “engagement”
and “sharing information” with 11 studies,
“language”  with 7  studies, and
“transparency” with 5 studies.

In summary, we can draw conclusion
that from this six common factors influencing
effective communication, “trust” is the most
important  factor influencing effective
communication. Therefore, we explain in
general on definition of these six factors that
are influencing effective communication as
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shown in Table 3.
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Table 3: The Definition of Factor in Effective communication

Element Operational Definition Reference
Trust A set of specific beliefs dealing primarily | Gefen et al. 2003
with the integrity, benevolence, and ability
of another party
Human Access the level of engagement in three | Society  for Human
Engagement | components which are engagement opinion, | Resource Management
engagement behaviour and engagement | (2012)
conditions.
Sharing Process which is performed to distribute the | Dalkir (2005)
Information information to unit or individual.
Language Users from difference countries prefer the | Ramadani (2015)
information disseminate in their local
language to make sure the information easy
to understand, clear and understandable.
Information Transparency information refers to | Li & Suh ( 2015)
Transparency | individual perceived willingness to share
information freely and frankly with public
such as provide unbiased information,
balanced coverage of information, and
detail about how the news was constructed
and editorial freedom to share information.

5.0 CONCLUSION

As a summary, this paper discussed
on the attributes of effective communication
using social media of meteorology
organization which also explain significantly
each of the attributes. Based on author
findings, there are five significant attributes
which are ‘trust’, ‘human engagement’,
‘sharing information’, ‘language’ and
‘information transparency’. From the review
shows that ‘trust’ is the most significance
attribute of effective communication between
meteorology organization and public using
social media. However, for this paper, it
involves attributes for effective

Published by: The Mattingley Publishing Co., Inc.

communication. For the future, we will
develop a new conceptual framework for the
effective communication in meteorology
organization. This framework can be as
guideline to the organization in deliver
information to the society or public.

ACKNOWLEDGMENT

The authors are grateful to those who have
assisted directly or indirectly to complete this
study at Universiti Teknikal Malaysia
Melaka.

7293



1.

T IEST

Engineering & Management

REFERENCES

Alhawi, B.N., 2014. Trust and Change: A
case study of a University in the UAE Higher
Education Sector e i 12kl U 2% i e,
Mialie (ghale iy zlacd #¥5 3jlus: Sliay , 8
Sisx By Nada AlHawi  Dissertation
submitted in partial fulfillment of, (May).
Ali, M. and Hossain, S.K., 2016. Factors
Affecting the Effectiveness of Social Media
for Recruitment: An Exploratory Factor
Analysis Approach on Private Universities in
Bangladesh Factors  Affecting the
Effectiveness of Social Media for
Recruitment : An Exploratory Factor Analysis
Approach on Private Universities in
Bangladesh, (October).

Aswani, V., 2017. Social Media Usage as
Communication Tool by Hospitality Industry,
pp.301-309.

Awan, A.S., Perveen, M., and Abiodullah, M.,
2018. An Analysis of the Critical Thinking for
Citizenship Education in the Curriculum at
Secondary Level, 40 (1), pp.141-153.

Bakar, E.A., Kadir, Z., and Gomes, C., 2014.
The position of the media as a tool of
communication and education on severe
weather in Malaysia The Position Of the
Media As A Tool Of Communication And
Education On Severe Weather In Malaysia,
(February 2016), pp.1-5.

Baruah, T.D., 2012. Effectiveness of Social
Media as a tool of communication and its
potential for technology enabled connections :
A micro-level study, 2 (5), pp.1-10.
Bruinesen, I.R. Van, Weel, E.M.V., Gouw, H.,
Zijlstra, J.M., Albada, A., and Dulmen, S.
Van, 2013. Barriers and facilitators to
effective communication experienced by
patients with malignant lymphoma at all
stages after diagnosis, 22 (12), pp.2807-2814.
Buabeng-Andoh, C, 2012. Factors
influencing  teachers adoption and
integration of information and communication
technology into teaching: A review of the

Published by: The Mattingley Publishing Co., Inc.

10.

11.

12.

13.

14.

15.

16.

17.

18.

March - April 2020
ISSN: 0193-4120 Page No. 7286 - 7298

literature Charles Buabeng-Andoh.
International Journal of Education and
Development  using  Information  and
Communication Technology, 8 (1), pp.136-
155.

Castillo-esparcia, A., Almansa-martinez,
A.N.A., and Smolak-lozano, E., 2015. East
European think tanks in social media —
towards the model of evaluation of effective
communication / PR strategies : Case study
analysis, 7 (2), pp.231-250.

Castronovo, C. and Huang, L., 2012. Social
Media in an Alternative  Marketing

Communication Model. Journal of Marketing

Development & Competitiveness, 6 (1),
pp.117-136.
Cavaye, J., 2001. Rural Community

Development — New Challenges and Enduring
Dilemmas.

Chen, J., Chen, H., Wu, Z., Hu, D., and Pan,
J.Z., 2017. Forecasting smog-related health
hazard based on social media and physical
sensor. Information Systems, 64, pp.281-291.
Chiluwal, E.K. and Mishra, A.K., 2017.
Construction Practice of Small Hydropower
Projects in Nepal, (November).

David, M.K., 1999. The Teaching Of
Communicative Strategies And Intercultural
Awareness - Core Components For Effective
Communication Maya Khemlani David,
Xxviii (June 1999), Pp.1-7.

Davidson, N.L., 2013. Trust and Member
Inclusion as Communication Factors to Foster
Collaboration in Globally Distributed Teams,
1277 (December 2013).

Dima-laza, S., 2015. A linguistic and cultural
framework of nutrition and food, pp.401-408.
Dorrian, C.J., States, U., and Force, A., 2014,

Communication  Synchronization:  Case
Studies in  Transparency , Systems
Understanding and Acceptability

Dunn, G., Holmes, B., Harris, L., and

Prystajecky, N., 2014. Microbial water quality
communication: public and practitioner

7294



19.

20.

21.

22.

23.

24.

25.

26.

217.

28.

Published by: The Mattingley Publishing Co., Inc.

T IEST

Engineering & Management

insights from British Columbia , Canada, 12,
pp.584-595.

Dyba. T, G.Hanssen, and T.Dingsoyr, 2007.
Applying Systematic Reviews to Diverse
Study Types: An Experience Report. First
International Symposium on  Empirical
Software Engineering and Measurement
(ESEM 2007)., pp.225-234.

Gefen, D. & Straub, D., 2003, “Managing
User Trust in B2C e-Services,” e-Service
Journal, 2 (2), 7-23.

Gibb, F., 2018. Strengthening maternity
service user involvement in midwifery clinical
skills education through co-design.
Graminius, C., 2018. Air pollution online :
everyday environmental information on the
social media site Sina Weibo.

Hagan, S.O., Manias, E., Elder, C., Pill, J.,
Woodward-kron, R., Mcnamara, T., Webb,
G., and Mccoll, G., 2013. What counts as
effective
Evidence from nurse educators

nursing ?
> and

communication in

clinicians ’ feedback on nurse interactions
with simulated patients.

Hampton, S.C., 2016. Social Media As A Tool
To  Effectively  Communicate  With
Stakeholders: School Administrators and
Superintendents * Perceptions.

Hayaati, N., Alwi, M., Ahmad, N., and Ismail,
S., 2014. Infusing Social Media in Teaching
and Learning ( TnL ) at Tertiary Institutions :
A Case of Effective Communication in
Universiti Sains Islam Malaysia ( USIM ).
Procedia - Social and Behavioral Sciences,
155 (October), pp.265-270.

Hill, H., 2007. Effective Communication: The
People, The Message and The Media
HSL/2007/35, 44 (0).

Househ, M. and Kushniruk, A., 2014.
Empowering patients through social media:
The benefits and challenges. Health
Informatics Journal, (March).

Hung, K. and Lin, C., 2013. Industrial
Marketing Management More communication

29.

30.

31.

32.

33.

34.

35.

36.

37.

38.

March - April 2020
ISSN: 0193-4120 Page No. 7286 - 7298

is not always better ? The interplay between
effective communication and interpersonal
con fl ict in in fl uencing satisfaction.
Industrial Marketing Management, 42 (8),
pp.1223-1232.

Husain, Z., 2009. Effective communication
brings successful organizational change.
Hwang, S.K.l., 2013. Antecedents of Trust
and Its ° Effect on Job Stress of Hospital
Employees Antecedents of Trust and It * s
Effect on Job Stress of Hospital Employees.
Ifidon, E., I. & Ugwuanyi, N., C. (2013).
Effective communication in academic
libraries: An imperative for knowledge
delivery. International Journal of Library and
Information Science,5(7), 203-207.\

Imran, M., Castillo, C., Diaz, F., and Vieweg,
S., 2015. Processing Social Media Messages
in Mass Emergency : A Survey.

Ivanovi¢, V., 2013. The Key Characteristics of
Financial Reporting in the European System
of Central Banks, 71 (September), pp.47-69.
Jorfi, H., Jorfi, S., Yaccob, H. F., & Nor, K.
M. (2014). The impact of emotional
intelligence on communication effectiveness:
Focus on strategic alighment. African Journal
of Marketing Management, 6(5), 82-87.
Kakirman, A., 2012. Effective
Communication Skills To Manage The
Library : Relations Between Managers And
Librarians Asiye Kakirman-Yildiz, (July),
pp.141-153.

Karimi, N. G., & Arasa, R. (2014). Factors
affecting effective communication in state
corporations in Kenya: A case of Kenya forest
service. Strategic Journals, 2(19), 362-380.
Kim, J., Bae, J., and Hastak, M., 2018.
Emergency information di ff usion on online
social media during storm Cindy in U . S .
International ~ Journal  of  Information
Management, 40 (January), pp.153-165.
Kim, S. and Ferguson, M.A.T., 2018.
Dimensions of effective CSR communication

7295



39.

40.

41.

42.

43.

44,

45.

46.

47.

Published by: The Mattingley Publishing Co., Inc.

T IEST

Engineering & Management

based on public expectations. Journal of
Marketing Communications, 7266, pp.1-20.
Kitchenham, B. A, and S.C., 2007.
Procedures for Performing Systematic
Literature Review in Software Engineering.
Technical Report EBSE.

Kiwana, D., Johansson, B., Carlsson, S.,
Kiwana, D., Johansson, B., Carlsson, S., and
Information, F., 2017. Usage of Finance
Information ~ Systems  in  Developing
Countries: Identifying Factors During
Implementation that Impact Use To cite this
version : HAL 1d : hal-01466234.
Kryvasheyeu, Y., Chen, H., Obradovich, N.,
Moro, E., Hentenryck, P. Van, Fowler, J., and
Cebrian, M., 2016. Rapid assessment of
disaster damage using social media activity.
Disaster Management, (March), pp.1-12.
Lee, S.A. and Oh, H., 2013. Effective
Communication Strategies for Hotel Guests ’
Green Behavior.

Li, R. and Suh, A., 2015. Factors Influencing
Information credibility on Social Media
Platforms : Evidence from Facebook Pages.
Procedia - Procedia Computer Science, 72,
pp.314-328.

Lorono-leturiondo, M., Hare, P.O., Cook, S.,
Hoon, S.R., and Illingworth, S., 2017. Games,
social media, citizen science . . . In the face of
environmental hazards , how effective are
different forms of two-way communication in
informing and involving the public ?, pp.2017.
Lorofo-leturiondo, M., Hare, P.O., Cook, S.,
Hoon, S.R., and Illingworth, S., 2018. Give
me five! — reasons for two-way
communication between experts and citizens
in relation to air pollution risk, pp.45-50.
Lunenburg, F.C., 2010. Communication : The
Process , Barriers , And Improving
Effectiveness, 1, pp.1-11.

Maneze, D., Denniss, S., Chen, H., Taggart, J.,
Vagholkar, S., Bunker, J., and Liaw, S.T.,
2014. Multidisciplinary care: experience of

48.

49.

50.

51.

52.

53.

o4.

55.

56.

March - April 2020
ISSN: 0193-4120 Page No. 7286 - 7298

patients with complex needs. Australian
Journal ofPrimary Health, pp.20-26.
Margono, T. and Sugimoto, S., 2011. The
Barriers of the Indonesian Extension Workers
in Disseminate Agricultural Information to
Farmers, (April).

May, S. and Tall, A., 2013. Developing a
methodology for the communication of
climate  services at scale through
intermediaries for farmer communities in
Africa and South Asia, (June), pp.0-46.
Mcelravy, L.J. and Hastings, L.J., 2018. How
Can Service-Learning Prepare Students for
the Workforce ? Exploring the Potential of
Positive Psychological Capital, (January),
pp.35-55.

Morss, R.E., Demuth, J.L., Lazrus, H., and
Leysia Palen, 2018. Hazardous Weather
Communication In The Prediction And
Modern Information Environment. American
Meteorological Society, (December 2017),
pp.2653-2674.

MORSS, R.E., LAZO, J.K.,, BROWN, B.G.,
BROOKS, H.E., GANDERTON, P.T., and
MILLS, B.N., 2008. Societal and Economic
Research and Applications for Weather
Forecasts. American Meteorological Society,
(March), pp.1998-2003.

Norusis, M. J (2002). Spss 11.0: guide to data
analysis. New jersey: prentice Hall. 435-460.
Nwagbara, U., Oruh, E.S., Ugorji, C., and
Ennsra, M., 2013. The Impact of Effective
Communication on Employee Turnover
Intension at First Bank of Nigeria, 11 (4),
pp.13-21.

Obaji, N. and Saganuwan, M.U., 2018.
Effective Communication and Planning as
Management tools for Effective
Communication and Planning as Management
tools for Organizational Performance, (July).
Obaji, N. and Saganuwan, M.U., 2018.
Effective Communication and Planning as
Management tools for Effective

7296



57.

58.

59.

60.

61.

62.

63.

64.

Published by: The Mattingley Publishing Co., Inc.

T IEST

Engineering & Management

Communication and Planning as Management
tools for Organizational Performance, (July).
Ochieng, Achieng, A., Moronge, D. & Makori
(2014). Determinants of effective
communication and performance of health
training institutions in Kenya. International
journal of Social Sciences Management and
Entrepreneurship, 1(2), 68-64.

Onwuegbuzie, A. & Leech, N., 2005. On
becoming a pragmatic researcher: The
importance of combining quantitative and
qualitative research methodologies.
International Journal of Social Research
Methodology: Theory and Practice, 8(5),
pp.375-387.

Owen, G., Mcleod, J.D., Kolden, C.A,
Ferguson, D.B., and Brown, T.J., 2012.
Wildfire Management and Forecasting Fire
Potential : The Roles of Climate Information
and Social Networks in the Southwest United
States. American Meteorological Society,
pp.90-102.

Pedhazur, E.J. & Schmelkin, L.P., 1991.
Measurement, Design, and Analysis: An
Integrated Approach, Lawrence Erlbaum
Associates.

Por, F.P., 2013. The Use of Mouth Movement
Video and Digitised Phonetic Symbols on
Pronunciation Learning among Learners with
Different Psychological Profiles, 3 (2),
pp.289-297.

Prattipati, P.V. and Krishna, T.S., 2017.
Perception of People Towards Life Insurance:
A Case Study Of Guntur District, Andhra
Pradesh, India, 6 (6).

Purcell, S. etal., 2007. PLINK: A Tool Set for
Whole-Genome Association and Population-
Based Linkage Analyses. The American
Journal of Human Genetics, 81(3), pp.559-
575.

Ramadani, V., 2015. Social media channels :
The factors that influence the behavioural
intention of customers Social media channels :
the factors that influence the behavioural

65.

66.

67.

68.

69.

70.

71.

72.

March - April 2020
ISSN: 0193-4120 Page No. 7286 - 7298

intention of customers Veland Ramadani *,
Amir Demiri and Samije Saiti-Demiri,
(November).

Ripberger, J.T., C.Jenkins-Smith, H., Silva,
C.L., E.Carlson, D., and Henderson, M., 2014.
Social Media and Severe Weather : Do Tweets
Provide a Valid Indicator of Public Attention
to Severe Weather Risk Communication ?,
pp.520-530.

Robinson, J., 2015. Bridging the Gap:
Bringing Preservation to the People Bridging
the Gap : Bringing Preservation to the People.
Rogers, R.F., Chueng, K., Elsberry, R.L.,
Kohno, N., Leroux, M.-D., and Otto, P., 2018.
The World Meteorological Organization
Fourth International Workshop on Tropical
Cyclone Landfall Processes ( IWTCLP-IV ):
A Summary. Tropical cyclone research and
review.

Rossi, C., Acerbo, F.S., Ylinen, K., Juga, 1.,
Nurmi, P., Bosca, A., Tarasconi, F.,
Cristoforetti, M., and Alikadic, A., 2018.
Early Detection and Information Extraction
for Weather-induced Floods using Saocial
Media Streams. International Journal of
Disaster Risk Reduction.

Ryan, G. and S Sfar-Gandoura, H., 2018.
Disseminating Research Information through
Facebook and Twitter (DRIFT): presenting an
evidence based framework.

Ryve, A., Nilsson, P., and Pettersson, K.,
2013. Analyzing effective communication in
mathematics group work: The role of visual
mediators and technical terms.

Seefeld, A., 2016. Planning, Implementing
And Evaluating A  Social And
Communication Skills Course For Riding
Instructors.

Shen, G.C.-C., Chiou, J.-S., Hsiao, C.-H.,
Wang, C.-H., and Li, H.-N., 2016. Effective
marketing communication via  social
networking site: The moderating role of the
social tie. Journal of Business Research, 69
(6), pp.2265-2270.

7297



73.

74.

75.

76.

77.

78.

79.

80.

81.

82.

Published by: The Mattingley Publishing Co., Inc.

T IEST

Engineering & Management

Sivakumar, M.V.K., 2006. Dissemination and
communication of agro meteorological
information — global perspectives, 30,
pp.21-30.

Sotiriadis, M.D. and Zyl, C. Van, 2013.
Electronic word-of-mouth and online reviews
in tourism services: the use of twitter by
tourists, pp.103-124.

Stahl, G.K., Bjérkman, 1. and Morris, S. eds.,
2012. Handbook of research in international
human resource management. Edward Elgar
Publishing.

Stefania, R., 2013. Communicating Corporate
Social Responsibility to a Cynical Public,
(March).

Storey, M., Singer, L., Filho, F.F., Zagalsky,
A., and German, D.M., 2016. How Social and
Communication  Channels  Shape and
Challenge a Participatory Culture in Software
Development, 41 (7), pp.1-20.

Tajudeen, F.P., Jaafar, N.I., and Ainin, S.,
2017. Understanding the impact of social
media  usage among  organizations.
Information & Management, (January 2016),
pp.0-1.

Tanner, A., Bergeron, C.D., Friedman, D.B.,
Kim, S., and Foster, C.B., 2016. Comparison
of African American and White, pp.199-208.
Taylor, A.L., Kox, T., and Johnston, D., 2018.
Communicating  high impact  weather:
Improving warnings and decision making
processes. International Journal of Disaster
Risk Reduction.

Technology, C., 2012. Factors influencing
teachers adoption and integration of
information and communication technology
into teaching: A review of the literature
Charles Buabeng-Andoh, 8 (1), pp.136-155.
Thomson, K., Outram, S., Gilligan, C., Levett-
jones, T., and Care, 1., 2015. Interprofessional
experiences of recent healthcare graduates : A
social psychology perspective on the barriers
to effective communication , teamwork , and
patient-centred care Interprofessional

83.

84.

85.

86.

87.

88.

89.

90.

91.

March - April 2020
ISSN: 0193-4120 Page No. 7286 - 7298

experiences of recent healthcare graduates : A
social psychology perspective on the barriers
to effective communication , 1820 (October).
Trees, A.R. And Ohs, J.E., 2016. Making
Sense Of Family Communication About And
At The End Of Life : Family Communication
Around End- Of-Life Planning And Decision
Making, pp.19-44.

Ugboajah, F., 1982. " Oramedia or
TraditionalMedia as Effective
Communication ~ Options  for  Rural

Development in Africa, 15, pp.211-221.
Urabe, Y., Rzepka, R., and Araki, K., 2013.
Emoticon Recommendation System for
Effective Communication.

Uzezi, O.P., 2015. Challenges of Information
Dissemination to Rural Communities : A Case
of Niger-Delta Communities , Nigeria, 6 (7),
pp.350-354.

Valentini, C., 2015. Is using social media
“good” for the public relations profession? A
critical reflection. Public Relations Review,

(2014).
Version, D. and Lund, U.U., 2018.
Implementation and use of finance

information system : Results of a field study
in Ugandan Universities Document Version :
Publisher * s PDF , also known as Version of
record.

Washbourne, K., 2013. Toward Culturally
Sensitive Mediation : Intercultural
Transcompetence In  Spanish  Medical
Interpreting.

Wei, G.K. And Cheng, 2017. A Study On
Factors That Affect Effectiveness Of
Communication In Hotel Industry In Penang.
Winford, E.M., 2015. Principles of effective

USA federal fire management plans, 11 (2),
pp.59-83.

7298



