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Abstract

An investigation into the social networking patterns of “digital natives,” a new generation
who have only lived in a society where connection is as immediate through the press of a
button, as through the ringing of a doorbell, is crucial to uncovering what SherlyTurkle’s
groundbreaking “Alone Together” touches on regarding how technology has shaped us thus
far, and what our future social media interactions will be. Instagram is the tool of choice for
this new generation and was conceived of, and launched, in a post-Facebook, post iPhone
moment. It flips the reality/fantasy dimension where the best version of the self is presented
as a constant reality. “Digital natives,” a generation who have only experienced a world in
which “being plugged into technology is a way of life” have taken this to a new level with
the introduction of “digital supermodels” and “sociable robots” such as Lil Miquela
(@Lilmiquela — 1.6 million followers). A desktop content analysis using Enli’s (2015)
mediated authenticity principles to investigate the images posted by @LilMiquela highlights
the complexity of mediated authenticity within the online space. With various fashion labels
partnering with these “cyber models” through collaborate posts and official collection
videos, understanding how authenticity is enacted and communicated to audiences by this
account is crucial in predicting the future of online advertising to the new generation.
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I. METHODOLOGY

An investigation into the social networking
patterns of “digital natives,” a new generation who
have only lived in a society where connection is as
immediate through the press of a button, as through
the ringing of a doorbell, is crucial to uncovering
what  SherlyTurkle’s  groundbreaking  “Alone
Together” [1] touches on regarding how technology
has shaped us thus far, and what our future social
media interactions will be. Instagram is the tool of
choice for this new generation and was conceived
of, and launched, in a post-Facebook, post iPhone
moment. It flips the reality/fantasy dimension where
the best version of the self is presented as a constant
reality. “Digital natives,” a generation who have
only experienced a world in which “being plugged
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into technology is a way of life” have taken this to a
new level with the introduction of “digital
supermodels” and “sociable robots” such as Lil
Miquela (@LilMiquela — 1.6 million followers). A
desktop content analysis using Enli’s [2] mediated
authenticity principles to investigate the images
posted by @LilMiquela [3] highlights the
complexity of mediated authenticity within the
online space. With various fashion labels partnering
with these “cyber models” through collaborate posts
and official collection videos, understanding how
authenticity is enacted and communicated to
audiences by the Lil Miquela account is crucial in
predicting the future of online advertising to the new
generation.
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Il.LITERATURE REVIEW AND PROBLEM
INVESTIGATED

A. Defining Influencer

The expression "influencer” may be found lower
back to a 1944 document which diagnosed the
significance of "sentiment pioneers” who impact
casting a poll choices of others [4]. "Influencer,” the
expression of-the-12 months for 2018 has on
account that superior beyond master forecasts [5].

In a trendy public in which the boundaries amongst
people and things are moving, Turkle [1] takes be
aware about that we are on the "automated minute."”
With a developing cowl amongst the real and
recreated, truly due to the fact the on the net and
disconnected self, in advance needless terms, for
instance, "actual person” have risen [6]. Inside this
place, every other form of digital influencers are
being acquainted with put it on the market and their
mixture into the social texture of these on-line
networking locales make inquiries spherical
realness, hyperreality and interest in an undeniably
stylised region.

B. Lil Miquela

Lil Miquela has been portrayed as an anecdotal
character, a complicated workmanship venture [7] a
computerized exercise [8], definitely a celebrated
decal [9] and a PC created cyborg [10]. Lil Miquela
is largely a PC created photograph or a PC altered
photograph [4]. Anyway one makes a choice to
symbolize the profile, the @LilMiquela brand has
over 1,000,000 Instagram supporters, with the most
effective names in style arranging to get "her" to
"version" their clothes [10]. From being on a
Billboard in Times Square [11], to such as on a
Calvin Klein TV phrase, Lil Miquela functions how
innovation is antagonizing us from reality [4].

Examinations in avastardom have been permeating
in mainstream society because at any fee the ascent
of the "Gorillaz" (the Damon Albarn amassed
melodic supergroup that discharged their first EP
"Tomorrow Comes Today" in 2000) [12]. A in
addition case of powerful advanced reenactment is
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HatsuneMiku, who've stuck the revolutionary mind
and hearts of crowds all inclusive. In November, a
Japanese fan named Akihiko Kondo burned via
$18,000 to marry the symbol [12]. Gatebox, the
agency that makes device to reveal multi
dimensional photographs of various anime
characters in homes, has given at any rate 3,seven
hundred marriage licenses to fans like Kondo [12].

Inside this environment, Lil Miquela should with
out a bargain of a stretch move as simply one extra
influencer: a similar layout mopes and represents;
the same old institutionalized displays of curated
euphoria which might be explicitly supposed to
increase a photograph of a teenager nicely-spent
"celebrating the good existence™ [4]. This is
accomplished to establish Miquela in our bodily fact
and cause her to seem realer than the unconvincing
3-d rendering that she is [4]. With over a million
devotees, it isn't always that those clients haven't
any acquaintance along side her picture is PC
produced as such, it's miles extra that they couldn't
care much less. In any case, whilst most Instagram
nourishes are similarly as curated as this perfect
cyborg, who can in fact accuse them [10].

The development of the "outdoor"” to the "cordial”
isn't always new. By 1983 the PC, once dreaded, had
end up so a lot as a result dynamic a piece of the
ordinary that Time magazine picked it to fill the
interest generally given to a Man or Woman of the
Year [13]. The inquiry can for this reason be
provided whether or not or now not it entails time in
advance than Lil Miquela does likewise?

C. Influencers as Democratizing Fame

Most altogether, VIP inside the modernly grown
West has turn out to be democratized [14] to a point
already obscure in two detects. To start with, the
manner to become remarkable are currently on hand
to hundreds of thousands via, as an instance,
unscripted television appears, on line lifestyles,
video converting and sharing, weblogs, and 24-hour
records and amusement by using cellular telephones.
Second, via the participative patron components of
net based totally existence consumers can pick out
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VIPs more swiftly and correctly than any time in
modern-day memory. The apparent democratization,
and possibly the proletarianisation, of big name, but,
has not delivered about a lowering of its social or
financial importance: a long manner from it [15].

Media and amusement alternatives have divided
and as a result new assortments of movie star have
risen which are on hand to sponsors [16]. The new
universe of second celeb manner that popularity is
greater quick than a few other time in current
memory. These days, it sets aside a shorter try to
make a logo and a substantially shorter time to
decimate it [17]. The influencer's undertaking is to
companion well-known people and wonderful
influencers with the bona fide testimonies and nature
of the emblem in genuine and digital activities [18].
Likeness the various adertising models and shoppers
prompts regularly exceptional logo tendencies.
Truth be advised, even as showcasing to women,
promoters regularly use fashions who look more and
more like actual, everyday women, as women clients
higher relate to such models and influencers [19].
Brands frequently advantage extra through adjusting
more to influencers in area of large names due to the
reality that they assist with the resource of
interfacing them to crowds on a gradually near
domestic level. Members have a extra grounded
connection in the direction of superstars who cause
them to experience they're perception about
(relatedness), but furthermore allowed to do as they
wish (self-sufficiency) [20].

D. Unimportance of Traditional Influencers

"The antique model of large name helps is vain"
[21]. Buyers are uninterested in particular superstars
as there's an immersion component for a VIP [22].
The energy to make influencers from non-
compulsory assets is growing. Today the scope of
capability endorsers includes 'specialists' from do-it-
with out all people's help or domestic renovating TV
applications and so forth, hosts, judges, and
contenders from unscripted TV dramas, and
bloggers [23]. Indeed 'It more youthful women’,
who're essentially widely recognized for being
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acclaimed, "can procure a quick popularity which
can be outfit for a logo in a celeb warfare if the
planning is correct" [22]. Promoters are finally
considering capacity endorsers out of doors the same
old [23].

Recalling Marx's expression approximately 'the
stupid impulse of monetary existence’, we may
additionally deliver it a contemporary-day wind and
dialogue of the stupid impulse of media-immersed
lifestyles [24]. Inside this media-immersed life, the
intrigue of virtual influencers is clear because
common big call helps are never again equipped to
split a emblem's promoting for the reason that
manner has it appears that evidently relinquished
strong point [23]. Digital influencers are, for now, at
the absolute minimum, a one in all a type item.

As indicated with the aid of the Instagram human
beings employer regulations, the factor of Instagram
iIs to be a bona fide, positive, open, distinct and
secure spot for motivation and articulation [25]. It is
tough to understand which can be all of the extra
harming: the lack of Instagram's feeling of
suddenness and validness, or the frenzied endeavors
to counterfeit it [26]. None of this is new; we as a
whole apprehend online networking seems to a point
like our ordinary presence. The affects of online
networking are hard to evaluate to the degree that it
feels futile asking for more legitimacy from
something that doesn't certainly require it [10]. Lil
Miquela is largely an exemplification of internet-
based totally totally  social networking
determination, quite stylised substance taking over
the advent of a documentation of reality [10].

The very manner of snapping a photo could be
deciphered as a phony portrayal of existence [26].
No photograph we decide to place out into the world
is actually actual. It is quality a image — cyborg or
non-cyborg [10]. It has emerge as copiously glaring
that as opposed to recording the sector all matters
considered, online existence is absolutely step by
step inclined to misshaping it [4]. From more than
one factors of view Lil Miquela is just slightly less
proper than the right influencers that she right here

and there uses as Instagram props [4].
13601



"TIEST

Engineering & Management

I11. RESEARCH METHODOLOGY

A. Interpretivistic Research Paradigm

This examination accompanied a subjective
interpretivistic technique through its usage of
searching and breaking down internet based totally
life posts of @LilMiquela on Instagram.

B. Corpus Construction

Inside an exploration observe, the corpus that is
selected may be characterized as the whole lot of the
people, or gadgets pertinent to an examination [27].
The elegant corpus of this examination includes
decided on posts from the @LilMiquela Instagram
Profile that delineate the sketched out tool.

C. Non-chance Purposive Text Selection

This exam carried out non-risk analyzing
techniques, with a definitive choice to don't forget
purposive attempting out for choosing a huge
collection of content material [28] [29]. The analyst
restrained the chosen content cloth gathering to
incorporate express posts. Which method dwells in
an arrangement of connections amongst signs and no
longer within the signs and signs and symptoms
themselves, as a signal considered in detachment
might be insignificant [30]. In this way, the
photograph itself actually because the made subtitle
changed into dissected to apprehend the importance
made thru their interrelationship.

D. Deconstructing Authenticity

Being authentic — or if no longer something else
showing up so — is important [31]. The quest for
legitimacy is from more than one factors of view an
cheaper and passionate reaction to lifestyles in a
global saw to be profoundly inauthentic [32]. There
is an elevated need to address legitimacy as an
stumble upon in addition to an intersubjective
fulfillment shaped with the aid of the prevailing
suggests of a specific social worldwide [6].

Truthfulness and realness, at final, end up reduce
out of the same material instead of diverse ideas [6].
'‘Genuineness' can likewise represent ‘accepted’,
bearing a certifiable mark, or stamp, or seal of
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endorsement. At ultimate, some thing is authentic
thinking about it's far delivered valid through an
professional [33]. Would "going" as bona fide then
be a announcement that legitimacy has been
effectively installed and gotten? Is it viable for the
profile of Lil Miquela to be visible as valid if her
profile can correctly epitomize this? Analysts make
the opposition that being real represents being
revolutionary, for disregarding company as ordinary,
for the estimations of self-mirrored image, self-
disclosure, creativity, and for a worry with profound
felt mankind [34]. On the off threat that being bona
fide is to be human — with the aid of what method
can a robotic or digital profile ever be believed to be
actual?

A few researchers observe that the manner that Lil
Miquela is examined with such artfulness simply
demonstrates how twisted our view of reality has
become following 10 years o.

Image 1:

@LilMiquela Source: Instagram
- . ] g lilmiquela @ - Follow

c.’ milliebobbybrownn18 | love you
= [ 4

g fear_3_gem Miquela is life
A 3 ]
.j‘ miquela is love @

OQV”

60,351 likes

Spontaneity

Spontaneity relates to when content is scripted but
appears as impromptu [2]. For example, the
reference to a relaxed shot on the beach of Miami
which appears to be “taken” in the moment during
the “visit.”
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Image 2:  @LilMiquela Source: Instagram

lilmiquela @ - Follow
Miami, Florida

lilmiquela # Shout out to Miami for
the tan (and the guava pastries at
Puerto Sagua for the §)

SOPRETTY @8BS

selfcare__savetheworld | love
youuuu so0o much Lil@ @

@ amelialooft | LOVE YOU MIQUELA

edvaan.| MARAVILHOSAAAAA®
86

g OQVv A

78,795 likes

Immediacy

This relates to a “sense of ‘liveness’ connecting
producer and audience in a shared “now” moment
[2]. For example, the post by Lil Miguela while she

“attended” the Red Carpet Premier of “6
Underground.”
Image 3: @LilMiquela Source: Instagram

g lilmiquela © - Follow

ﬁ Iillyn_austin Ahhhhhh ur 50 sweet
¥ and cuteee

Qv W

66,165 likes

Confessions

Personification can be defined as the attribution of
personal revelations of facts or emotions that appear
trustworthy and that the audience can relate to [2].
For example, Lil Miquela confessing to struggle
with discipline in her work.
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@LilMiquela Source: Instagram
g lilmiquela @ « Follow

) 1 .. Love youuuuu®
B sta oo

Qv A

82.553 likes

Ordinariness

This concerns appearances in the media that come
across as just ordinary people, as opposed to
glamourous celebrities or experts [2].

Image 5:

@LilMiquela Source: Instagram

li, r ’
g lilmiquela & - Follow

g lilmiquela € Grateful for my robo-
siblings, this Christmas & i
Wherever you are in the world, know
that we're eating ALL the bacalhau for
you

' ° jxkeey Ly Miquela!! @ @ @

@ hyacinthsofia Miquela ur
D> beautiful @

@‘. annmariesspam | LOVE YOU

Qv W

42,320 likes

Ambivalence

A post seems more authentic if something is
presented ambivalently or even reluctantly, for
example a fake blogger who discloses facts about

him/herself [2]. For example, Lil Miquela
reluctantly sharing parts of her “identity” with her
“boyfriend” and sharing the ordeal online hoping to
evoke sympathy from her followers.
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Image 6:

@LilMiquela Source: Instagram

Imperfection

This links to the concept that anything that is too
perfect is not viewed as credible. By indicating
flaws, Lil Miquela attempts to relate to ‘“human
imperfections” which would make her more
relatable to her human followers [2]. Her reference
to feeling overwhelmed, nervous and in the midst of
an “existential crisis” are aimed at establishing a
relatable link.
Image 7:  @LilMiquela Source: Instagram

oon.

€ 22,027 likes
C

IV. CONCLUSION

Lil Miquela and the new wave of cyber influencers
like her, force us to reconsider intimacy and
authenticity. What are we willing to give up when
we turn to cyber profiles/robots rather than humans?
[1]. Brud, the company behind the virtual celebrity
Lil Miquela, is now worth at least $125 million.
Meanwhile, new venture-backed companies like the
superstealthy Shadows, SuperPlastic and Toonstar
are all developing virtual characters that will launch
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via social media channels [12]. The ethics
surrounding the profile creation of @LilMiquela
have stirred much debate as some expressed concern
about whether “her” account was deceptive through
Lil Miquela trying to pass as “real.” The possibility
that Miquela could "pass" is not a threat but a
promise [9]. The more we have such debates
regarding her “realness”, the more convincing that
illusion becomes, and the more Lil Miquela and
other synthetic creations like her can be used to
drive down the earning power of human models and
influencers [9]. In investigating what the construct
of authenticity means on social media platforms, this
article has provided an explanatory overview of how
mediated authenticity is enacted by the cyber
influencer profile Lil Miquela..
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