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Abstract: 

The tourism Industry has been perceived as one of the quickest developing ventures 

with enormous probability in monetary advancement and financial reorganization 

particularly in creating nations. The tourism industry straightforwardly contributes 

in the economy by procuring remote trade, yet in addition through multiplier 

impact. Aside from that it likewise contributes in socio-social and ecological 

advancement. The tourism industry improvement in any nation supports both work 

openings and pioneering rehearses. Business enterprise is continuously perceived 

practice in the tourism industry as it energizes in imaginative opportunity and 

tolerating difficulties. Women assumes significant job particularly in neighborliness 

and the tourism industry. Their commitments are not just limited as workers, yet 

additionally similarly in business and enterprise. Multi-dimensional methodology of 

the tourism industry welcomes new advancements and practices to provide food 

adaptable interest of voyagers from both household and universal market. 

Tamilnadu is where the tourism industry makes open doors for the two voyagers 

and the business visionaries. It offers assortment of goals covering practically all 

kind of vacation spots and investigates chances to acquire from the tourism industry 

as well. The state conveys tremendous possibilities in women innovative practices 

like other industry. The exploration had been led to comprehend the chances of 

women business in the tourism industry in Tamilnadu. It is additionally to 

comprehend its application zone and the impediments. 

Keywords: Entrepreneurship, Tourism Industry, Entrepreneurship Strategy. 

 

Introduction 

The tourism Industry has been perceived as 

one of the potential regions for monetary 

advancement and financial change on the planet. 

Administration Industry like the tourism industry 

opens tremendous open doors for business age and 

enterprising practices extraordinarily for creating 

and immature nations. It has been perceived as one 

of the quickest developing industry in India and the 

world, where the extent of business and enterprise 

both are boundless. Following the attributes of 

administration industry, Tourism is minimal unique 

in relation to different products. It is profoundly 

reliable on regular variables and clients fulfillment 

criteria.  

Like the other business, the tourism 

industries likewise welcome and empower women 

cooperation not just as prepared furthermore, 

untrained labor, yet in addition as a business chiefs 

and business visionaries. As a parent industry, the 

tourism industry bolsters and urges other unified 

territories to contribute more and make work and 

business openings. The quantity of women business 

people are expanding step by step and their 

commitments are moreover perceived and 

acknowledged universally. Tamilnadu is called as 

"Enchanting Tamil Nadu" in light of the adaptable 

the tourism industry items and the tourism industry 

business opportunity. Government activities have 

just been taken to advance and practice the tourism 

industry everywhere throughout the state. Potential 

Women Entrepreneurship in Tourism Industry: 

A Study on Women Entrepreneurial 

Opportunities in Tourism Industry of Tamilnadu 



 

January-February 2020 

ISSN: 0193-4120 Page No. 9293 - 9298 

 

 

9294 Published by: The Mattingley Publishing Co., Inc. 

territories have been recognized and the tourism 

industry activity plans have been figured to 

accomplish the objective. The all-inclusive strategy 

likewise incorporates women pioneering practices 

and emotionally supportive network to make 

Tamilnadu glad. 

 

Objective of the Study 

Research program is constantly connected 

with specific destinations, which provide guidance 

towards the end of research, examination and 

discoveries. Followings are the fundamental goals of 

this examination program:  

i) Understanding the Entrepreneurial 

Opportunities in Tourism Industry.  

ii) Focusing on women strengthening in the 

travel industry through enterprising practices.  

iii) Understanding the need and advantages 

of women strengthening and their pioneering 

rehearses in the travel Industry.  

iv) Highlighting on the undermined 

territories of related practices.  

v) Contributing in the field of Women 

Development, Economic improvement and Tourism 

Research. 

 

Data and Methodology 

Data Source: Both Primary and Secondary sources 

of data have been used for the study. 

 

Primary Data Source: 227 respondents from 

tourism and other industry. 

 

Secondary Data Sources: Books, Journals, Annual 

Report etc. 

 

Methodology:  Qualitative and Quantitative 

 

Literature Review 

"Tourism" doesn’t mean just intersection the 

fringe universally or simply visiting a spot. It has the 

more extensive methodology of encountering and 

seeing the appeal and magnificence of characteristic 

attractions what's more, artificial manifestations. 

One of the early meaning of the travel industry sited 

in the year 1937 by League of Nations. The term 

traveler will on a basic level be deciphered to mean 

any individual going for a time of 24 hours or more 

in a nation other than in which he normally resides‟. 

In 1977, Jafari depicted the travel industry. “The 

investigation of man away from his standard natural 

surroundings, of the business which reacts to his 

needs, and of the effects that both he and the 

business have on the host’s socio-social, financial 

and physical environments”. Thinking about one of 

the quickest developing and biggest industries, the 

travel industry is likewise called "The Smokeless 

Industry" and a device for harmony, amicability and 

worldwide loving hood. The essential parts of the 

travel industry too known as "Five A" means, 

Attractions, Accommodation, Accessibilities, 

Activities, Amenities. The travel industry and its 

measurements are ascending so that it has pulled in 

practically all sort of traveler regardless of their 

example of development and reasonableness. With 

the expanding measure of expendable time and pay, 

the travel industry presently, isn't a materialistic 

trifle, yet a need. The advantages of the travel 

industry are not constrained with entertainment and 

delight, it has straightforwardly commitment on 

monetary and socio social advancement of the 

general public. The goal appreciates the monetary 

advancement through Multiplier Effect, and the 

socio-social collaboration and trade helps both 

vacationers and host network to be advanced. As 

indicated by World Travel and Tourism Council 

(WTTC), the travel industry creates in excess of 230 

million occupations legitimately and by implication, 

and adds to more than 10 percent of the world gross 

residential items (GDP) (RodayBiwal Joshi 2009). 

As per United Nations World Tourism Association 

(UNWTO) it was 842 million universal traveler 

entries in the year 2006, and in 2020 it is anticipated 

1.6 billion.  

 

Understanding the arrangement of the travel 

industry is one of the serious issues, since it not just 

makes the business furthermore, work opportunity, 

yet in addition contributes in the field of innovative 

practices and financial advancement. Various 

territories straightforwardly and in a roundabout way 

connected with the travel industry are similarly in 

charge of individual and in general cultural 

improvement. The travel industry framework is a 

gathering of interrelated components that 

communicate also, impact to deliver a normal 

outcome in the travel industry. The Tourism System 

can be depicted with the following chart. 
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Chart: 1 An Inter-disciplinary perspective of 

Tourism 

 
 

Entrepreneurship in Tourism Industry: 

Like different enterprises, the travel industry 

has huge probability to enable the networks with 

supportable monetary development. “Understanding 

sightseers and the travel industry processes‟ is the 

most significant factor for utilizing and enabling the 

nearby network. The travel industry has been 

recognized as one of the potential territories for 

making and cooking employment, economic 

manageability and steadiness. Building high caliber 

business enterprise in the travel industry, the 

connection between all partners and their 

commitment must be comprehended. 

 

The travel Industry urges every one of the 

partners to members straightforwardly and in a 

roundabout way in the travel industry and unified 

business. It might be the business like Airlines, 

Hotels, Handicrafts and even Entertainment; all are 

similarly significant and in charge of their 

commitment on absolute GDP of a nation. The travel 

Industry assumes the key job in including and 

looking for commitment from all partners. 

Considering the unpredictability and aggressiveness 

in both residential and universal market, the travel 

industry must pursue social obligations and natural 

standards.  

 

As the items are exceptionally reliable on 

administration quality and tourist’s experience, the 

industry must give due consideration and 

significance to every one of the partners. The most 

significant and prime partner of Tourism Industry is 

an individual who is going from his spot of 

habitation to different spots for relaxation, delight 

and diversion. It might be an explorer, voyagers or 

adventurer, or even a Free Independent Traveler 

(FIT) or Group Inclusive Tour (GIT). As they are the 

key player in Tourism industry, it is most imperative 

to comprehend their prerequisite and need. Same as, 

the industry, it is the obligation of the vacationers to 

practice such exercises which prompts reasonable 

financial advancement.  

 

Travel Agency and Tour Operator are 

another key region which straightforwardly directs 

the interest and supply of Tourism Industry. Buying 

distinctive essential administrations from the 

principle specialist co-ops (Airlines, Hotels, Vehicle 

rental and so on.) making them assembled according 

to tourist’s necessity (Tour Package), Travel 

operators and Tour Administrators are called as "The 

travel industry Intermediaries". Infrastructural 

support for goal openness, settlement, attractions and 

comforts is another region where the partners are 

appropriately in charge of all out the travel industry 

advancement. Focal and state Government must 

have a reasonable and objective situated the travel 

industry arranging and strategy bolstered by every 

single other office legitimately and in a roundabout 

way contributing in the field of the travel industry. 

Transportation (Air, Rail, Road, Water), Settlement 

(Govt. Inns, Guest House, Bungalow and so forth.), 

Public Health, Communication are all the major 

regions where Government organizations are 

assuming key job. Another significant partner of the 

travel industry is have a network or local people of 

the traveler goals. The travel industry conveys both 

positive and negative effects in the region of 

financial, socio-culture what's more, condition. The 

negative effects on travelers are relatively less 

though the effects on host are very perpetual and 

solid. Collaboration and trade between host (local 

people) and visitors (travelers) are significant and 

alluring, yet over collaboration may cause socio 

social and financial lopsidedness.  

 

Financial improvement can't be 

accomplished without the immediate commitment of 

NGO and other parallel associations. All the above 

notice partners are likewise interrelated in their 

particular regions of work what's more, commitment 

and constantly make the open door for business and 

enterprise. May it be huge, medium or little scale 

endeavor, gifted and semiskilled labors are required 

all over the place. 
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Chart 2: Tourism Stakeholders 

 
Entrepreneurial Opportunities in Tourism 

 

Thinking about the chances of business in 

Tourism Industry, it is one of the significant regions 

where the open doors are boundless. Incessant 

change in movement design, exceptionally focused 

market and different sorts of visitor requests opens 

the field of business openings. Inventiveness is 

another measurement which continuously empowers 

undertaking and working on something new. 

Following are where maturing business visionaries 

can appreciate the bloom. 

 

 
 

Entrepreneurship Growth Strategy 

Accomplishing the ideal advantage of 

Entrepreneurial practices in Tourism Industry, there 

must be an "Business Growth Strategy” consisting 

every one of the partners and their commitment. 

Through the following graph, the connection 

between Tourism Industry Entrepreneurship and the 

development procedure can be built up. 

 

 
 

Country and Urban zone Development Plan: There 

ought to be a particular arrangement for enterprising 

improvement in country and urban zones where the 

travel industry practices are occurred. Physical 

element, statistic variables, training and financial 

structure are thought about at the hour of separate 

rustic and urban arranging. Following are where we 

can center:  

• Agriculture Tourism Practices  

• Eco Tourism Practices  

• Small Scale Industries like Handicrafts of 

neighborhoods, Folk Dance Music and so forth.  

2. The travel industry Development Plan: There 

ought to be a travel industry advancement plan 

centering for additional innovative practices. Focal 

and State the travel industry arranging and strategy 

planning and casing work must welcome all 

immediate and backhanded experts in such manner. 

The open doors may concentrate on  

• Development of direct the travel industry 

efficient lodgings, resorts, vehicle rental, and 

transportation administrations and so on.  

• Development of aberrant the travel industry 

efficient correspondence, utility, wellbeing 

administrations and so on.  

3. Human Recourse Development Plan: One of the 

significant zones in the travel industry is prepared 

human asset necessity to provide food both local and 

global traveler. It might include:  

• Various Training Programs like, Degree, 

recognition in the travel industry, Hotel 

Management, other expert courses like 

IATA/UFTAA and so on.  

• Proper Wage and Salary Administration to 

forestall representative abuse and secure human 

rights.  

 

4. Infrastructural Development Plan: Providing 

fundamental foundation for the travel industry is one 

of the serious issues where business visionaries can 

set their prosperity way. It might include 

Infrastructure like Accommodation, Transportation, 

and Destination Maintenance and so forth.  

5. Innovative work Plan: Research and Development 

plan incorporate undertaking or industry – 

foundation organization which will concentrate on 

future labor necessity and pioneering openings. The 

potential territories of research can likewise be 

distinguished for further improvement.  
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6. Data Technology Development Plan: Taking the 

upper hand and coming to greatest customers, data 

innovation is one of those territories where 

pioneering openings are perpetual. Site, App, 

Payment Get ways are live models in such manner. 

 

Entrepreneurial Opportunities in Tamilnadu 

Tamilnadu not just offers assortment of 

traveler goals, it additionally offers enterprising open 

doors for the travel industry moreover. Following 

are the regions like:  

  Variety and adaptable traveler goals 

providing food the enthusiasm of both 

residential and universal sightseers.  

  Variety of Tourism Product covering 

a wide range of intrigue and 

inspiration of travelers  

  National and International Border  

  Rich Natural and Cultural Resources  

  Tourism Education and mindfulness  

  State Tourism Planning and Policy  

  State Government Initiative and 

Support for Tourism Development 

 

Govt. Initiatives to promote Women 

Entrepreneurship in Tourism 

The Ministry of Tourism, Government of 

India executes various plans for Indian Business 

visionaries/Indian Citizens working in the Tourism 

part:  

 Capacity Building for Service 

Providers (Institutes)  

  Hotel Accommodation  

 Hunar-Se-RozgarTak - 

SenaKeSahyog Se (Creating 

Employable Skills)  

  Marketing Development Assistance 

(MDA)  

  Motels Accommodation  

  Publicity and Marketing.  

  Rahul 

SankrityayanParyatanPuraskarYojna 

  Refresher Courses for Regional 

Level Guides  

  Stand-alone Restaurants  

  Tented Accommodation  

  Timeshare Resorts  

  Travel Trade 

 

 

Women Entrepreneurship in Tourism Industry 

Improvement of the general public relies 

upon the advancement of women hood. Significance 

of women training, sexual orientation fairness, their 

physical and emotional wellness, government 

managed savings are serious issues perceived around 

the world. In India, where women are loved as 

Goddess Durga and Kali, we witness the issues like 

Nirbhaya. Where GodessSaraswati is revered for 

instruction, we battle for young lady kid marriage. In 

each house, where we venerate Goddess Laxmi, 

however never dissents for dowries.But, the opposite 

side is progressively heavenly and recognizing 

where we have MatanginiHazra, SarojiniNidu, Mrs. 

Indira Gandhi, Mrs.PrativaPatil, Bachendri Paul… .a 

perpetual rundown.  

     Considering women support in business and 

enterprising practices, India is one of the main 

nations on the planet. There are heaps of women 

drawn in into business, might be for survival or for 

some other reason. Nita Ambani, Ritu Kumar is 

perceived worldwide for their enterprising 

difficulties and accomplishments. Situation in 

Tourism Industry is likewise encouraging. Women 

business person and representative, the number is 

expanding step by step. Barely any driving women 

business visionary in Tourism Industry, who 

changed the normal practices and idea by their 

additional standard inventiveness and difficulties 

are; Sabine Heller (CEO, Asmallworld), Piya Bose 

(Founder, Girls in a hurry club), ChitraGurnaniDaga 

(CEO, Thrillophilia),JayantiRajagopalan (Founder, 

Detours India). 

 

Factors influencing women entrepreneurship 

 Financial Support by Bank, Angel 

Investors, Govt. Monetary plan  

 Education and Training by both Govt. 

also, Private Institution  

 Changing Social Need  

 Women Empowerment  

 Motivation (Family, companions, 

Peer bunch and so on.) 

 

Recommendation and Conclusion 

      The examination proposes some suggestion for 

future advancement of enterprise in the travel 

industry. This incorporates: Identification of 

potential zones which supports most extreme 

innovative chances.  
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1. Building isolated and objective situated innovative 

activity plan centering the travel industry and related 

businesses.  

2. Putting unique accentuation on women’s 

cooperation in the travel industry business.  

3. Government activity and backing for more women 

innovative practices in the travel industry. Concern 

offices, must have activity plan for this and specific 

program like endowments, awards must be included 

to accomplish the objective.  

4. Leading uncommon and expert preparing project 

identified with enterprise and the travel industry.  

5. Making social mindfulness for women instruction, 

women business and cultural improvement.  

6. Grant and acknowledgment by different ventures, 

foundation and Government.  

      The exploration finishes up with the actualities 

and discoveries that increasingly activity ought to be 

taken to advance and energize women’s investment 

in any field like restorative practices, instructive 

exercises, safeguard and even in business. Women 

business enterprise must not be confined in a 

particular class or society, and restricted with very 

less models. 
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