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Abstract 

Tourism is one of the pillar industries of economic development in Yunnan Province. 

The agglomeration and development of tourism industry has become an important 

engine of regional economic growth in Yunnan Province. This article takes the 

interactive mechanism of regional economic growth and tourism industry 

agglomeration development in 16 cities (state) in Yunnan Province as the research 

object. It clarifies the development scale and spatial-temporal evolution of tourism 

industry agglomeration in Yunnan Province, then use push-pull theory to analyze the 

interaction mechanism between the agglomeration of tourism industry and the 

development of regional economy in Yunnan Province. The study found that the 

regional economic development and tourism industry agglomeration in 16 cities (state) 

in Yunnan Province are polarized, and the effectiveness of the interaction between the 

two has gradually become prominent over time, but the uncoordinated development 

between the two has always been presence. Finally, the article puts forward 

suggestions for promoting the development of both benign interactions of tourism 

industry agglomeration and regional economy from both macro and micro levels 

Keywords: Tourism Industry agglomeration; Yunnan Province; Regional Tourism 

Cooperation; push-pull theory 

 

0.INTRODUCTION 

Industrialagglomerationisaneconomicphenomenonin

theprocessofdynamicdevelopmentofmarketeconomy.

Tourismindustrialagglomerationreferstotheprocessin

whichthecapitalelementsoftourismindustryareconver

ginginspacewiththedevelopmentoftourismeconomyi

nacertainregion.Since1986,YunnanProvincehasregar

dedtourismasoneoftheimportantindustries.Withfavor

ablemacropolicies,favorabletourismdevelopmentenvi

ronmentandhugeconsumptiondemand,thetourismind

ustryinYunnanProvincehasdevelopedrapidly.Asahigh

lydependentindustry,tourismindustryiscloselyrelatedt

othedevelopmentoftransportation,cateringandotherre

latedindustries;meanwhile,tourismindustryisalsoahig

hlyrelatedanddrivingindustry,forminga"+tourism"de

velopmenttrendafterintegrationwithvariousindustries

,promotingregionaleconomicdevelopment.Byanalyzi

ngtheinteractionmechanismbetweentourismindustryc

lusterandregionaleconomyinYunnanProvince,thispap

erexploresthecultivationoftourismindustryclusterinS

outhwestChina,forpromotingthesustainableandhealth

ydevelopmentoftourismeconomyinYunnanProvince. 

1.Literaturereview 

In1890,Marshall,aBritisheconomist,raisedtheissueofi

ndustrialagglomeration
[1]

,andlaterintroduceditintotou

rismindustry.Heproposedtheconceptofindustrialclust

erandthoughtthattourismindustryisoneofthemostsuita

bleindustriesforclusterdevelopment
[2]

,Therefore,ther

esearchontourismindustryagglomerationhasbeengrad

uallycarriedoutathomeandabroad,inwhichtheresearch

ontheinteractionbetweentourismindustryagglomerati

onandregionaleconomyhasbecomeanimportantresear
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chperspective,buttherelationshipbetweenthemhasnot

yetformedaunifiedview.Consortium
[3]

,Molefe
[4]

,etc.r

espectivelydiscussthephenomenonoftourismindustry

agglomerationinSouthAfrica,andthinkthattourismind

ustryagglomerationcanacceleratethedevelopmentofre

gionaleconomyinSouthAfrica.GhalitakesHawaiiasac

asestudytoempiricallystudythepromotioneffectoftour

ismindustryagglomerationoneconomicgrowth
[5]

.Jack

sonputforwardthattourismindustryclusterbasedonPott

ermodelcanimprovethecompetitivenessoftourismind

ustry
[6]

.However,ChiOKOhfoundthatKoreaneconomi

cgrowthhasanimportantroleinpromotingtourismcons

umptionthroughempiricalresearch,otherwiseitisnotsi

gnificant
[7]

.Domesticrelevantresearchesfocusontheye

ar2000,especiallythe"industrialclusterandregionalinn

ovationanddevelopment"Ningboconferenceandtheop

eningoflocalindustrialclusterresearchnetworkprovide

abroaderplatformforsuchresearch.Themainviewpoint

sofdomesticscholarsare:YinYimeibelievesthattouris

menterpriseshavetheinherentadvantagesofclusterdev

elopment,whichcanimprovethecompetitivenessoftour

ismdestinations
[8]

.BianXianhongtakesHangzhoutouri

smcomplexasanexample
[9]

,WangLiwentakesChongqi

ngasanexample
[10]

,WangZhaofengtakesZhangjiajieas

anexample
[11]

toanalyzetherelationshipbetweentouris

mindustryclusterandregionaleconomicgrowth.Bystud

yingthephenomenonofnationaltourismindustryagglo

meration,LiuKaifoundthattheeffectoftourismindustry

agglomerationonthegrowthofregionaleconomicchang

eswithindustryandregion,butthewholewaspositivelyp

romotingrelationship
[12]

. 

Fromthereviewofdomesticandforeignresearch,theres

earchontherelationshipbetweentourismindustryagglo

merationandregionaleconomicdevelopmenthasgradu

allydeepened,andthetheoreticalresearchhasgraduallyt

urnedtoempiricalresearch.ThispapertakesYunnanPro

vinceastheobjectofstudy,studiestherelationshipbetwe

entourismindustryclusterandeconomicdevelopmentfr

omtheprovincialscope,clarifiestheeconomicpoweroft

hedevelopmentoftourismindustryclusterinYunnanPro

vince,andseekspracticalsuggestionsandCountermeas

uresforimprovingregionaleconomiccompetitiveness. 

2.Researchmethods 

2.1Regionalentropyindex 

Thecommonlyusedtechnicalmethodstomeasurethesp

atialagglomerationoftourismindustryincludehefindari

ndex,spatialGinicoefficient,E-Gcoefficient,locatione

ntropyindex,etc.
[13]

,andvariousmeasurementmethods

havetheiradvantages.Amongthem,theregionalentropy

indexcanmeasuretheagglomerationlevelofthedevelop

mentofregionaltourismindustryfrommultipleperspect

ivesingeographicalspace.Thepaperusestheregionalent

ropyindextomeasuretheagglomerationleveloftourism

industryindifferentcities(states)ofYunnanProvince,an

dthecalculationformulais: 

 









n

i

i

n

i

i

i

E

E

e

e

LQ

1

i

1   

Intheformula,LQcalculatesthelocationentropyofeach

city(state), ie

representsthetotalincomeoftourismindustryintheyear

ofiCity(state), iE

representstheGDPvalueofiCity(state)inthecurrentyea

r,IfLQ>1,itindicatesthatthedegreeoftourismindustrya

gglomerationinthiscity(state)ishigherthantheaveragel

evelofthewholeprovince,andthedegreeoftourismindu

stryagglomerationishigh,whichhasformedadominanti

ndustry;otherwise,itindicatesthattheleveloftourismin

dustryagglomerationinthisregionislow. 

2.2Elasticitycoefficientoftourismindustryagglome

ration 

Thereisacertaincorrelationbetweenthedevelopmentof

regionaleconomyandtourismindustrycluster.Theelasti

cityineconomicsisusedtomeasuretheeffectofregionale

conomyontourismindustryclusterdevelopment.Thesp

ecificcalculationformulais: 

 
i

i

Y

L
i   

Theformula i

representstheelasticitycoefficientoftheregionalecono
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micgrowthrate, iY

representsthegrowthrateofthetotaltourismincome,

iL ,whichisusedtomeasurethedrivingeffectoftheregio

naleconomicgrowthofdifferentcities(states)inYunnan

Provinceonthedevelopmentofthetourismindustryclust

er. 

2.3Economiccontributionrateoftourismindustry
 

Withthetourismindustryhasbecomeanewengineofeco

nomicgrowth
[14]

,itplaysanincreasinglysignificantrolei

npromotingthedevelopmentofregionaltourismecono

my.Constructingthecontributionratemodeloftourismi

ndustrydevelopmenttoregionaleconomicgrowth： 

 
i

ii

Y

DL
G


i   

Intheformula, iG

representsthecontributionrateoftourismindustryagglo

merationtotheeconomicgrowthofiCity(state), iL

representsthegrowthrateoftourismincomeofiCity(stat

e).Thecalculationmethodis 𝐿𝑖 =

(𝑇𝑜𝑡𝑎𝑙 𝑡𝑜𝑢𝑟𝑖𝑠𝑚 𝑟𝑒𝑣𝑒𝑛𝑢𝑒 𝑜𝑓 𝑡ℎ𝑒 𝑦𝑒𝑎𝑟 −

𝑇𝑜𝑡𝑎𝑙 𝑡𝑜𝑢𝑟𝑖𝑠𝑚 𝑟𝑒𝑣𝑒𝑛𝑢𝑒 𝑜𝑓 𝑙𝑎𝑠𝑡 𝑦𝑒𝑎𝑟)/

𝑇𝑜𝑡𝑎𝑙 𝑡𝑜𝑢𝑟𝑖𝑠𝑚 𝑟𝑒𝑣𝑒𝑛𝑢𝑒 𝑜𝑓 𝑙𝑎𝑠𝑡 𝑦𝑒𝑎𝑟 , iD

Indicatesthedependenceoftourismrevenueofthecity(st

ate),Thecalculationmethodis 𝐷𝑖 =

𝑖𝐶𝑖𝑡𝑦 𝑎𝑛𝑑 𝑠𝑡𝑎𝑡𝑒 𝑡𝑜𝑢𝑟𝑖𝑠𝑚 𝑟𝑒𝑣𝑒𝑛𝑢𝑒/

𝑖𝐶𝑖𝑡𝑦 𝑎𝑛𝑑 𝑆𝑡𝑎𝑡𝑒 𝐺𝐷𝑃 , iY

representstheGDPgrowthrateofcity(state)i,Thecalcul

ationmethodis 𝑌𝑖 =

(𝐺𝐷𝑃 𝑜𝑓 𝑡ℎ𝑒 𝑦𝑒𝑎𝑟 − 𝐺𝐷𝑃 𝑜𝑓 𝑙𝑎𝑠𝑡 𝑦𝑒𝑎𝑟)/

𝐺𝐷𝑃 𝑜𝑓 𝑙𝑎𝑠𝑡 𝑦𝑒𝑎𝑟. 

3.TheDevelopmentlawsoftourismindustryagglome

rationinYunnanProvince 

3.1ScaleoftourismindustryinYunnanProvince 

Tourismindustryagglomerationisakindofeconomicph

enomenonthatalargenumberofindustries,enterprisesa

ndrelevantsupportingorganizationscloselyrelatedtoto

urismactivitiesgatherinspace,andthusformthecoreco

mpetitivenessofregionaltourismindustry
[15]

.Sincethes

uccessfulholdingofKunmingWorldExpoin1999,touri

sminYunnanProvincehasdevelopedrapidlyandrapidly

.Accordingtostatistics,in2017,thenumberofdomestica

ndforeigntouristsreceivedbyYunnanProvincereached

573.3981million,ayear-on-yearincreaseof32.98%,rea

lizingatotaltourismrevenueof692.223billionyuan,aye

ar-on-yearincreaseof46.46%.Amongthem,thedevelop

mentofscenicspots,travelagencies,tourismhotelsando

therindustries,whichareregardedasthethreepillarsofto

urism,showsatrendofsimultaneousdevelopment.ByD

ecember2018,thenumberofclassascenicspotsinYunna

nProvincehasreached239,thenumberoftravelagencies

hasreached7563,andthenumberoftouristhotelshasreac

hed20414.ExceptthatthereisnoA-levelscenicspotinN

ujiang,thethreepillarindustriesaredistributedin16citie

s(states)ofYunnanProvince,andtheaggregationscaleof

thethreeindustriesindifferentcities(states)isdifferent. 

Intheanalysisofspatialagglomerationlawoftourismpill

arindustriesinYunnanProvince,thenumberofA-levelsc

enicspots,travelagenciesandtourismhotelsisdividedin

tofivegradesbynaturalbreakpointmethod,andthedistri

butionlawisdepictedbyArcGISsoftware(Figure1). 
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a)TheSpatialAgglomerationPatternofTourismA-levelScenicSpotsinYunnanProvince 

 

b)SpatialagglomerationpatternofhotelsinYunnanProvince 
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c)SpatialagglomerationpatternoftravelagenciesinYunnanProvince 

Figure1CurrentstatusoftourismpillarindustryagglomerationinYunnanProvince(asofDecember2018)Datasourc

e:publicdatacollation 

Theobservationshowsthat:inYunnanProvince,theaggr

egationdegreeofthethreepillarindustriesoftourismindi

fferentcities(states)isdifferent,andtheaggregationdegr

eeofdifferentpillarindustriesinthesamecity(state)isals

odifferent.Forexample,thelevelofA-levelscenicspotsa

ndtravelagenciesintheWesterndoubleeditionisatamed

iumlevelinthewholeprovince,butthelevelofhotelaggre

gationintheregionisonthehighside.Inaword,thethreepi

llartourismindustriesinYunnanProvincearegenerallyh

ighlyconcentratedinKunming,Yuxi,Dali,Lijiang,Xish

uangbannaandothercities(states),whilethetourismind

ustriesinNujiang,Zhaotong,Wenshan,Dehong,Baosha

nandothercities(states)arelessconcentrated,andthetou

rismindustriesinneighboringcities(states)aredevelopi

ngingroups,suchasLijiangandDali,Pu'erandXishuang

bannaTheagglomerationdegreeoftourismindustryinB

annaandothercities(states)isofteninthesamegradientra

nge. 

3.2AnalysisontheSpatialandTemporalEvolutionof

TourismIndustryAgglomerationinYunnanProvinc

e 

Themainfeatureabaouttourismindustryclusteristheco

ncentrationofgeographicalspace.Manytourismenterpr

isesclusterinacertainregioncangiveplaytotheadvantag

esofscaleeconomyandscopeeconomy.Atthesametime,

regionaleconomicdevelopmentplaysanimportantrolei

nthedevelopmentoftourismindustryclusterinYunnanP

rovince.Basedonthedatafrom2007to2017,thispaperan

alyzesthespatialandtemporalevolutioncharacteristics

oftourismindustryagglomerationinYunnanProvinceb

ymeasuringthelocationentropyindex. 

BycalculatingtheLQof16cities(states)inYunnanProvi

ncein11years,figure2showsthedevelopmenttrendofto

urismindustryagglomerationinYunnanProvince:
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Figure2developmenttrendoftourismindustryagglomerationinYunnanProvince(Source:"YunnanStatisticalYear

book") 

Theresearchshowsthattheleveloftourismindustryaggl

omerationin16cities(states)ofYunnanProvinceisinast

eadyrisingstageduringthe11yearsfrom2007to2017,w

hilethepolarizationphenomenonisrelativelyobvious.I

nadditiontoNujiang’stourismindustryagglomerationl

evelgraduallyhigherthanthatofthewholeprovince(LQ

>1)after2008,thechangerangeofregionalentropyindex

ofothercities(state)in11yearsisrelativelysmallandalw

aysfluctuatesattheoriginallevel:Qujing,Baoshan,Zha

otong,Pu'er,Lincang,Chuxiong,Honghe,Wenshanand

othercities(states)havefluctuatedinthedegreeoftouris

mindustryagglomerationHowever,LQisalwayslesstha

n1;thedegreeoftourismindustryagglomerationinXish

uangbanna,Dali,Dehong,Diqing,Lijiangandothercitie

s(states)isalwayshigherthanthatinthewholeprovince(

LQ>1),andthedegreeofagglomerationisincreasing;the

LQvalueofKunmingisfloatingupanddownin1,andthed

egreeoftourismindustryagglomerationissimilartothati

nYunnanProvince. 

Atthesametime,thetourismenterprisesinYunnanProvi

ncehaveformedageographicalandspatialaggregationtr

endinthepast11years.Fromtheperspectiveoflocationdi

stribution,thecities(states)withLQ>=1aremainlyconc

entratedinsouthwest,northwestandcentralYunnan,for

mingthetrendofclusterdevelopment,andthesecities(st

ates)withtourismindustryclusterdevelopmentarealsor

egionswithbetterregionaleconomicdevelopment.Ther

eisaninteractiverelationshipbetweentheagglomeratio

noftourismindustryandthedevelopmentofregionaleco

nomyinYunnanProvince.Suchadevelopmentpatternco

nformstothegenerallawoftherelationshipbetweenthee

volutionofindustrialclusterandthedevelopmentofregi

onaleconomy
[16]

. 

4.Theinteractionbetweentourismindustryagglome

rationandregionaleconomyinYunnanProvince 

Asanindustrywithstrongdependenceandrelevance,the

growthoftourismindustrydependsonthelevelofregion

aleconomicdevelopment.Atthesametime,theagglome

rationdevelopmentoftourismindustrycanbringdirecto

rindirectbenefitstoregionaleconomicdevelopment,an

dthenpromotetheoveralldevelopmentofregionalecono

my.Taking16cities(states)ofYunnanProvinceastheres

earcharea,thispaperusespush-pulltheorytoanalyzethei

nteractionbetweentourismindustryagglomerationandr

egionaleconomicdevelopment,andtoexplorethelawoft

ourismeconomicdevelopmentinYunnanProvince. 

4.1Thepromotingeffectofregionaleconomicdevelo

pmentontourismindustryagglomeration 

Thispaperusestheelasticitycoefficientoftourismindust

ryagglomerationtomeasuretheindirectimpactofregion

aleconomicdevelopmentontourismindustryagglomer

ation,soastoquantifythelevelofindirectdrivingeffectof

regionaleconomicchangeontourismindustryagglomer
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ation
[17]

,andgetthedrivingtrendofregionaleconomyont

ourismindustryagglomerationinYunnanProvinceinrec

ent11years(figure3).Inadditiontothenegativeelasticity

coefficientofNujiangtourismindustryclusterin2009,th

eelasticitycoefficientoftourismindustryclusterinallciti

es(states)ofYunnanProvinceispositivein11years,whic

hshowsthatregionaleconomicgrowthhasapositiveimp

actonthedevelopmentoftourismindustryclusterinallcit

ies.Excludingsomeextremevalues,theelasticcoefficie

ntsoftourismindustryclustersinvariouscities(states)of

YunnanProvincechangedinfluctuationfrom2007to201

1.Duringthisperiod,theelasticcoefficientsofKunming,

Yuxi,Dehong,Diqingandothercities(states)werelessth

an1andpositiveinsomeyears,whichindicatedthatthere

gionaleconomicgrowthofthesecities(states)inaspecifi

cyearhadasmallroleinpromotingthedevelopmentoftou

rismindustryclusters. 

However,withthedevelopmentoftime,especiallyinthe

courseofofvigorouslypromotingthetransformationan

dupgradingoftourismindustryinYunnanProvince,aseri

esofmeasureshavebeentakentopromotethedevelopme

ntoftourismindustryagglomerationbyregionaleconom

y
[18]

,andtheeffectsofthesemeasuresaregraduallyreflec

tedinthedevelopmentprocessoftourismindustryagglo

meration.From2011to2017,theelasticitycoefficientoft

ourismindustryagglomerationinallcities(states)ofYun

nanProvinceisgreaterthan1,whichindicatesthattheindi

rectdrivingeffectofregionaleconomicdevelopmentont

hedevelopmentoftourismindustryagglomerationislarg

e,andwiththeevolutionoftime,thisdrivingeffecthasani

ncreasingdevelopmenttrend.Themainreasonsareasfol

lows: 

First,regionaleconomicdevelopmentprovidesmoreco

mpleteinfrastructureforthedevelopmentoftourismind

ustry.Thetransportationfacilities,urbaninfrastructures

ervicefacilities,tourismreceptionfacilities,etc.thatthed

evelopmentoftourismindustrydependsonrequirealoto

fcapitalinvestment.Agoodregionaleconomicdevelop

mentenvironmentenablesthegovernmentsatalllevelst

osupportthefinancialandmonetarypoliciessuchasinve

stment,tax,subsidy,reward,etc.,soastoprovideindustri

alcompetitiveadvantagesfortheclusterdevelopmentoft

ourismindustry.By2018,YunnanProvincehasmadere

markableachievementsinthedevelopmentofrealecono

my,infrastructureconstruction,pollutionpreventionan

dcontrolinkeyfields,publicservicelevel
[19]

andotherasp

ects.Thedevelopmentofbasicconditionsacceleratesthe

developmentofregionaltourismindustry,andgradually

formsthetrendofagglomeration. 

Secondly,regionaleconomicdevelopmentprovidesago

odmarketplatformforthedevelopmentoftourismindust

ryclusterinYunnanProvince.TheGDPgrowthrateofYu

nnanProvinceisintheforefrontofthewholecountry.Inad

dition,thegeographicaladvantagesoftheborderdevelop

mentandopeningupofYunnanProvinceoptimizethetou

risminvestmentenvironmentofYunnanProvince,maki

ngYunnanProvincethefirstchoiceforinvestmentbyma

nyfamoustourismgroupsathomeandabroad.In2018,th

erewere16majortourismprojectswithatotalinvestment

ofmorethan10billionyuaninYunnanProvince,24keypr

ojectswithatotalinvestmentof5billionto10billionyuan,

theproportionofleisureproductsreached33.3%.Withth

ecombinationofhigh-qualitytourism,high-endleisurev

acationandvariousspecialtourismproducts,thecharact

eristicbrandtourismproductsystemhasgraduallyforme

d
[20]

. 
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Figure3ThepromotionoftourismindustryclusterdevelopmentinYunnanProvincefrom2007to2017(Source:"Yun

nanStatisticalYearbook") 

4.2Thepullingeffectoftourismindustryagglomerati

ononregionaleconomicdevelopment 

Thispaperusestheformulaofeconomiccontributionrate

oftourismindustrytocalculatethepullingeffectoftouris

mindustryagglomerationonregionaleconomicdevelop

ment.Accordingtotheformula,thecontributionrateofto

urismindustryagglomerationtoeconomicdevelopment

inYunnanProvinceisobtained.forthesakeofensuringsc

ientificityoftheresults,thedistorteddataofsomeyearsar

eeliminated,andtheaveragevalueisusedtorepresentthe

pullingforceoftourismindustryagglomerationdevelop

mentonregionaleconomicdevelopmentofeachcity(stat

e)inthepast11years,asshowninFigure4. 

 

Figure4contributionrateoftourismindustryagglomerationdevelopmenttoregionaleconomyinYunnanProvince(

%)(Source:"YunnanStatisticalYearbook") 
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Fromthestatisticalresults,thetourismindustryagglome

rationinXishuangbanna,Dehong,Dali,Nujiang,Diqing

,Lijiangandothercities(states)hasarelativelyobviousp

ullingeffectonregionaleconomicdevelopment,butthet

ourismindustryagglomerationinKunming,Qujing,Yu

xi,Baoshan,Zhaotong,Pu'er,Honghe,Lincang,Wensha

n,Chuxiongandothercities(states)hasnosignificantpul

lingeffectonregionaleconomicdevelopment.Suchatre

ndisrelatedtothedependenceoftheeconomicdevelopm

entofthesecities(states)onthetourismindustry.Taking

Kunmingasanexample,theeffectoftourismindustryag

glomerationonregionaleconomicdevelopmentisnotob

vious,becauseforalongtime,theindustrialeconomicpat

ternofKunminghasbeen:theindustrialsystemwithtoba

ccoandsupportingfacilities,metallurgy,chemicalindus

try,equipmentmanufacturing,biopharmaceuticalasthe

pillar,theagriculturalindustrialsystemwithvegetables,

flowers,animalhusbandryandflue-curedtobaccoasthef

eature,andtheagriculturalindustrialsystemwithcomme

rce,logistics,tourismandcultureasthepillarTheleading

modernserviceindustrysystem
[21]

,thepositionoftouris

mindustryasapillarindustryhasnotbeenhighlighted.Af

terthat,withtheintroductionofpolicydocumentssuchas

theoutlineofYunnantourismindustrydevelopmentandr

eformplan,thestrategyof"123456"andthekeytaskofKu

nmingtospeedupthetransformationandupgradingofto

urismindustry,thepillarpositionoftourismindustryhas

graduallybecomeprominent,thecontributionoftourism

industryagglomerationtoregionaleconomyhasgradual

lyincreased,andthedevelopmentoftourismindustryagg

lomerationintheseeconomicallydevelopedcitiesisexce

llentThepotentialisgraduallyemerging. 

Themaintenanceofthepush-pullrelationshipbetweenth

eagglomerationoftourismindustryandregionalecono

micdevelopmentispartlybecausetourismisanindustry

withastrongcorrelationandleadingrole.Theagglomera

tionoftourismindustryinregionalspacehelpstodrivethe

connotativegrowthofregionaleconomyinYunnanProv

ince
[22]

;Ontheotherhand,fromtheperspectiveofenterpr

isedevelopment,theagglomerationofthetourismindust

rywillhelptointegratesmallandmedium-sizedtourismc

ompanies,largeandsmall,toachieveresourcesharing,re

duceinternalcompetitioncosts,andpromotetheexpansi

onofthetourismindustryclustersizeRegionaleconomic

developmenthasachievedavirtuouscircle. 

5.Conclusionsandsuggestions 

5.1Conclusion 

(1)Therearepolarizationphenomenaintheregionalecon

omicdevelopmentandtourismindustryclusterdevelop

mentof16cities(state)inYunnanProvince.Theregional

economicdevelopmentandtourismindustryagglomera

tiondevelopmentofYunnanProvincearenotbalanced.D

uring2007-2017,thetwocitiesandstatewiththehighesta

ndlowestaverageGDPandaveragetotaltourismincome

inYunnanProvinceareKunmingandNujiangrespective

ly.Theratiogapbetweenthetwocitiesandstateiswide,36

.2:1and31.56:1respectively.Thereareonlyafewcities(s

tates)withhighlevelofregionaleconomicdevelopmenta

ndobviousagglomerationoftourismindustry,whichare

mainlyconcentratedinKunming,Qujing,Yuxi,Honghe

,Dali,Lijiang,etc.mostcities(states)havelowlevelofeco

nomicdevelopmentandtourismindustryagglomeration

. 

(2)Withthedevelopmentoftime,theinteractioneffectbe

tweentourismindustryagglomerationandregionalecon

omicdevelopmentinYunnanProvinceisgraduallyprom

inent.Sincethepositionoftourismasthepillarindustryof

YunnanProvincehasbeengraduallyhighlighted,thepus

h-pulleffectbetweentheregionaleconomicdevelopmen

tof16cities(state)andthetourismindustryagglomeratio

nhasbecomemoreandmoreobvious,especiallyinLijian

g,Daliandothercitieswithrapidtourismdevelopment,th

eproportionoftheaddedvalueofthetertiaryindustrydo

minatedbytourismintheregionalGDPhasincreasedyea

rbyyear. 

(3)Thereisalwaysanincongruitybetweentheregionalec

onomicdevelopmentandthetourismindustryagglomer

ationdevelopmentinYunnanProvince.Somecities(stat

es)haveahighlevelofregionaleconomicdevelopment,b

uttheleveloftourismindustryagglomerationislow(such

asKunming),ortheeffectoftourismindustryagglomerat

iononregionaleconomicdevelopmentisnotobvious(su

chasDehong).YunnanProvinceislocatedintheinlandan

dborderareas.Thefactorssuchasinsufficientdevelopm

entofmarketeconomy,lowlevelofoveralldevelopment
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oftourismindustry,unreasonablestructureoftourismsu

pplyanddemand,imperfectmarketmechanismandmali

ciouscompetitionseriouslyrestricttheroleofregionalec

onomyinpromotingitsdevelopmentandhinderthepote

ntialcontributionoftourismindustrytoregionaleconom

y. 

5.2Suggestions 

Inthecontextofsupplysidereform,theadventoftheeraof

globaltourismmeansthattheinteractionbetweenYunna

ntourismindustryclusterandregionaleconomicdevelo

pmentshouldpursuehigh-qualitydevelopment,andstri

vetomovetowardsahigherlevelintermsofscale,efficien

cyandquality.Inordertoachievethispositiveinteraction,

wecanstartfromthefollowingaspects. 

5.2.1Takeadvantageofregionaladvantages,takead

vantageofdevelopment 

YunnanProvinceislocatedintheinlandfrontier.Torealiz

etheimprovementofthelevelofbenigninteractionbetwe

enregionaleconomicdevelopmentandtourismdevelop

ment,itisnecessarytorelyonthenational“BeltandRoad”

construction,developmentandopeninguppoliciesalon

gtheborder,andYunnan-CambodiaTourismCooperatio

nBilateralTalks,theCzechRepublic-YunnanBusinessT

ourismCooperationForum,ChinaYunnanProvince-Ba

ngladeshCooperation5thDialogueMeetingandmanyot

herdevelopmentopportunities,takeadvantageofYunna

n’sindustrialeconomy,buildahigh-qualitytourismcoop

erationplatform,andextendthetourismindustrychain,P

romote"+tourism"inallwalksoflifeandenhancetheover

allcompetitivenessofthetourismindustryinYunnanPro

vince. 

Atthesametime,YunnanProvincewillalsopromotecros

s-regionalandinter-provincialtourismcooperationand

buildatourismindustrydevelopmentcircle.Forexample

,takeKunmingCitywithgoodeconomicdevelopmentas

anexample.Withthehelpoftheregionaleconomicdevel

opmentofthecityandthecharacteristicsofthetourismin

dustrycluster,createtouristroutes,tourismproductchai

nsandtourismservicefacilitieswithregionalculturalcha

racteristics.JointlydevelopwithneighboringSichuan,

Guangxiandotherprovincestoexpandthecommontouri

stmarket,andatthesametimereducetheextensioncostof

regionaltourismdevelopment,andpromotetheirownde

velopmentinawin-winsituation. 

5.2.2Tapthepotentialofthecity,Balanceddevelopm

ent 

Inviewoftheincongruitybetweenthedevelopmentofreg

ionaleconomyandthedevelopmentoftourismindustryi

nYunnanProvince,itisnecessarytotapthetourismdevel

opmentpotentialofbackwardcities(states)andimprovet

hedrivingforceofregionaleconomicdevelopment.Thro

ughaseriesofpreferentialpoliciestoattracttourisminves

tment.Intheprocessoftourismconstructionanddevelop

ment,itisnecessarytostrengthenplanningguidanceand

policysupport,Promotethescientificdevelopmentofto

urismindustryintegrationinthewholeprovince
[23]

.Allci

ties(states)shouldpayattentiontothelocalcultureexcav

ation,enrichthestructureofthetourismindustryclusterw

ithcultureasthesoul,differentiatedevelopmentwithinth

islargetourismareaofYunnanProvince,formtheirownb

randadvantages,andexertthecomprehensivedrivingbe

nefitsoftourism. 

Atthesametime,differentcities(states)promotetheflow

oftourismelementsandcapitalelementsinthewholepro

vincebymeansofresourcesharing,marketcoconstructi

on,cooperativemarketing,etc.,especiallybygivingfull

playtothesupportinganddrivingroleoftheeconomicall

ydevelopedcities,integratingthefunds,resources,form

atsandotherelementsofthewholeprovince,realizingres

ourcecomplementarity,marketconnectivity,andpromo

tingmorecapitalflowtothetourismindustry,Acceleratet

hepullingeffectofKunming,Yuxi,Qujingandothercitie

swithrapideconomicdevelopmentontourismindustryc

luster,andacceleratethedrivingeffectoftourismindustr

yclusteroneconomicdevelopmentofDiqing,Dehongan

dothercities. 

5.2.3Cultivateleadingenterprises,Promotedevelop

ment 

Thelong-termmechanismtopromotethepositiveintera

ctionbetweentourismindustryagglomerationandregio

naleconomicdevelopmentandthetransformationandup

gradingoftourismindustryinYunnanProvinceliesinthe

cultivationofleadingtourismenterprises.Withagroupof

excellententerprisessuchasWorldExpoGroupasthecor
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e,acceleratetheintegrationandconcentrationofindustri

alresources,improvethedevelopmentpatternof"smalls

catteredweak"tourismindustryinYunnanProvince;atth

esametime,onthebasisoftheimprovementoftourismin

dustrystructure,giveplaytotheleadingenterprises'dem

onstrationanddrivingrole,promotetheintegrationofdif

ferentindustries,andconstantlydeepenthecross-border

integrationbetweentourismanddifferenteconomicindu

stries,extendthechainoftourismindustryforms,promot

ethediversifieddevelopmentofnewtourismforms,ande

nhancethecorevalueoftourismenterprises;andbringthe

leadingroleofleadingenterprisesintofullplay,createani

ndustrialsupportmodel,providetechnical,financial,tal

entandotherassistanceforsmallandmedium-sizedenter

prises,activatetourisminnovationvitality,promotecoo

perationbetweenupstreamanddownstreamenterprises,

andpromotetherankoftourismmarketinYunnanProvin

ceSequenceimprovement. 

5.2.4Optimizetheindustrialstructure,Coordinated

development 

Theoptimizationofindustrialstructurehelpstoimprovet

hequalityofregionaleconomicdevelopment,andtheopt

imizationofthestructureoftourismindustrypursuesther

ationalizationofindustrialstructureandtheenhancemen

tofindustrialstructure
[24]

.Therealizationoftheformerist

oreformandoptimizethetourismmanagementsystemu

ndertheconductoftheconceptofglobaltourismdevelop

ment,andtomakefulluseofthestrengthsandadvantages

ofmunicipalandstatelocalgovernments,tourismmanag

ementdepartments,tourism-relatedenterprises,andtou

rismnon-governmentalorganizations.
[25]

,Clarifythedi

visionoftasksamongdifferentregionsanddepartmentst

oachievecoordinateddevelopmentincooperation.Ther

ealizationofthelattershouldfocusonindustrialintegrati

on,makethebestoftheadvantagesofscientificandtechn

ologicalprogressandsocialdivisionoflabor,vigorously

promotetheapplicationofinformationtechnologyinthe

developmentofthetourismindustry,promotetheintegra

tionoftourismindustrywithflowers,tobacco,industry,

medicineandotheradvantageousindustriesinYunnanPr

ovince,promotethein-depthdevelopmentoftourismres

ources,increasethehighaddedvalueoftourismindustry

output,andcontinuouslyimprovetheeconomiceffectoft

ourism. 

Acknowledgement 

ThispaperissupportedbyNationalNaturalScienceFoun

dationofChina(NSFC)project"studyonthechangeofm

an-landrelationshipinmountaintourismdestinationsan

ditsmechanism"(41961021) 

References 

1. LXWuandHKWei,Thelatestdevelopmentandthe

oreticalfrontierofindustrialclusterresearch,Journ

alofShanghaiAdministrationCollege,vol.3,no.5,

pp.51-60,2004. 

2. EPMichael,ClustersandtheNewEconomicsofCo

mpetition,HarvardBusinessReview,no.11,pp.77

-90,1998. 

3. CConsortium,TheSouthAfricantourismcluster,

TheClusterConsortiumStrategyinActionReport,

pp.38-60,1999. 

4. T. Molefe, South African Tourism Cluster 

Study Summary [R/OL]. 

2000-05-01[2011-06-30].  

http://www.nedlac.org.za/research/fridge/south 

african tour cluster_st.html. 

5. MAGhali,TourismandEconomicGrowth:AnEm

piricalStudy,EconomicDevelopment&Cultural

Change,vol.3,no.24,pp.527-538,1976. 

6. JJackson,DeveloppingregionaltourisminChina:t

hepotentialforactivatingbusinessclustersinasoci

alistmarketeconomy,TourismManagement,vol.

4,no.27,pp.695-706,2006. 

7. Chi-OkOh,TheContributionofTourismDevelop

menttoEconomicGrowthintheKoreanEconomy,

TourismManagement,vol.26,no.12,pp.39-44,20

05. 

8. YMYin,YQLuandZGLiu,TourismEnterpriseCl

uster:ANewStrategicModeltoImproveDestinati

onCompetitiveness,FujianForum(Humanitiesan

dSocialSciencesEdition),no.8,pp.22-25,2004. 

9. XHBian,ResearchontheUpgradingofTourismIn

dustryClusterfromthePerspectiveofInnovationN

etworkandClusterBrand:TakingHangzhouInter

nationalTourismComplexasanExample,Region

alResearchandDevelopment,vol.3,no.31,pp.22-

26,2012. 

10. LWWang,ResearchontheRelationshipbetweent

heAgglomerationDegreeofChongqingTourismI



 

May-June 2020 

ISSN: 0193-4120 Page No. 1 - 08 

 

 

1931 Published by: The Mattingley Publishing Co., Inc. 

ndustrialClusterandtheTourismEconomicGrowt

h,Chongqing:ChongqingUniversityofTechnolo

gy,2016. 

11. ZFWangandQYang,ResearchonTourismIndustr

yClusterandEconomicDevelopment——Taking

ZhangjiajieTourismIndustryasanExample,Inner

MongoliaSocialSciences(Chineseversion),vol.6

,no.30,pp.93-98,2009. 

12. KLiu,AnEmpiricalStudyontheRelationshipbetw

eenChina'sTourismIndustryClusterandEconomi

cGrowth,ModernMarketing(SecondIssue),no.1

2,pp.15-17,2015. 

13. NGaoandYFMa,etc.AnalysisandEmpiricalStud

yontheSpatialAgglomerationRecognitionMetho

dofTourismIndustry——TakingBohaiRimRegi

onasanExample,JournalofShaanxiNormalUnive

rsity(NaturalScienceEdition),vol.2,no.40,pp.85-

93,2012. 

14. JCXiaandJHXu,The40yearsofreformandopenin

gupofChina'stourismindustry:reviewandprospe

ct,EconomicsandManagementResearch,vol.6,n

o.39,pp.3-14,2018. 

15. SYChen,ResearchonChongqingTourismIndustr

yClusterDevelopment,Economicgeography,no.

5,pp.861-866+870,2006. 

16. LShi,ResearchonInteractiveMechanismofTouri

smIndustryClusterandUrbanization,JournalofG

uilinTourismCollege,no.4,pp.493-497,2007. 

17. XRHeandQSHu,Interactivemechanismbetween

Hunantourismindustryclusterandregionalecono

my,Economicgeography,vol.7,no.38,pp.209-21

6,2018. 

18. HZLiang,ResearchontheCultivationofTourismI

ndustrialClustersinWesternEthnicAreas——Fr

omthePerspectiveofTourismPolicyChangesinY

unnanProvince,JournalofSouthChinaInstituteof

Administration,vol.5,no.14,pp.127-131,2012. 

19. 9highlightsofYunnanprovincialgovernmentwor

kreportdrawattention,Creation,no.2,pp.26,2018. 

20. HZhu,Yunnantourismdevelopstohighquality,htt

p://yndaily.yunnan.cn/html/2018-06/01/content

_1222227.htm?div=-1.2018-06-01. 

21. KunmingIndustryandInformationCommission,

ThefourtraditionalindustriesofKunmingCityare

collectivelyreleasedandthetotaloutputvaluewillr

each270billionin2020,https://www.sogou.com/l

ink?url=MRoBrhLn5VMUQanQ9OvTHIeGY0

aqUrED-LfDu4sAQpDrsSH3TW-uWqTnzEL3

O6rU.2016-09-28. 

22. WYan,AnalysisofTourismIndustryIntegration

ModelandMechanismfromthePerspectiveofInd

ustryChainCollaboration,BusinessEconomicRe

search,no.10,pp.194-197,2016. 

23. LWWang,YGLuoandYWang,AnEmpiricalStud

yofChongqingTourismIndustrialClusterandTou

rismEconomicGrowth,JournalofChongqingUni

versityofTechnology(SocialScience),vol.7,no.3

0,pp.74-79,2016. 

24. GYuandCXZhao,Analysisofthestructureandopt

imizationofGuangzhou'sinternationaltourismin

dustry,JournalofGuangzhouUniversity(SocialS

cienceEdition),vol.2,no.8,pp.54-59,2009. 

25. YFMa,CHZhangandYGao,Researchontheinnov

ationoftourismspace,pattern,supplyanddrivingf

orceinShaanxiProvince,JournalofShaanxiNorm

alUniversity(NaturalScienceEdition),vol.6,no.4

5,pp.81-88,2017. 

 


